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The Changing Art of Packaging 
'}' TODAY, lome '12 billion to $.' bU­

lion 11 .pent each year on paclta&H 
and pack'eln. material-. Convenlon to 
ftnllhtd pack"e. nearly doubles th1I 

~ ftlure by the time pack,.ed producllio 
~ out the door. 
j But ftaure. don't be,ln to Indicate how 
~ much pacdkaJln. hal chan.ed In the lut 

two decR eJ. Nor do they live an ink­
; Un, or the mere.alnl npldity of thll 
1. chanel!. The catree can 11 • lood eum .. 
t pie. The key·openlnc coffee can ftnt hit 
? the market In 1927-and remained the 
1 ,tandard tor 31 yean. In 19&4, the In-

I
t duatry completed a .witch to the can 

opened by can opener and recloaed with 
~ a pluUe IJd. But In IH!i. JUlt one year 

I 

! 
\ 

later, the Industry wlll probably belln 
.witchlna to a recently developed tear­
open coffee can that tonake. both the 
key and the can opener. 

Accompanyln. aU these bulcally 
markellnJ·oriented chanlea - and in 
many C&lel helplnl to brinl them about 
-are chanlc.ln material. and methodJ. 

, 
\ 

( 
\ 

\ 
I 

Two wholly new printinl melhoda, for 
example, are In advanced development 
and will be ready for uae in the not-too­
distant future. New ptaaUc., new metal 
application .. new kind. of paper, new 
materials generally, and comblnationl 
of materials are belnl Introduced. every 
day to companlca lhat packalt or wan! 
to packale their products. 

Rapid Pqnu 

Progrc.s In the packallnl fteld hal 
come a lot faster than the corporate 
ability to cope with it. Reeent publica­
tionl, 01 Dun'l Review with III recent 
.upplement "Packaging: the BI, Push 
Forward," and the special report In 
Bu.lneu Week ' 'The Power of Proper 
Packaging." along with the many maga­
zines In the packaging fteld, hove re­
ported this chllnee. 

Clothe. make the man-and the pack­
:lIe can go for In makln. the product. 
The Idca that you can sell a produd by 
It. clothel Itarted primarily In the food 
Indultry. 

As selr-.ervlce .pread ouulde the 
lIupermarket, cu.tomen took. their su­
permarket shopping habits with them. 

The newer PKkqlna Idea followed 
\bem rilhl In \be door. . 

Puttlnl • packq, into .. new lUll of 
clotha can ott,n have dramatic ruulta. 
An eumple iI QIade ' Air Freahener's 
new slanted top 10 that the u.el never 
hal to wony about spraying in the 
wroRl d1recton. It took over etch mar­
ket Jt enteftCi. Another eumple is the 
Sylvania electric bulb new shlpplnl 
carton that conven. to D display and 
departmentalized. Rilln, nca. 

DooIpud ....... 

Packate dulln for new produc:U and 
redestan for old produc:U usually form 
part of a company'. over-aU markeUnI 
strate.,. 

That'. the way It should be, act'Ordln, 
to one food industry expert. In explain­
inl claims of IIle. Inereate. broulht 
about by packallnl, he says: "Pacu,­
In,-when executed aklDfuUy and UJed 
effecUvely In combination with other 
marketinl toola, produces a total end 
fesult out of proportion to lu Individual 
contribution." 

The deal,n of a new pack.,e adu.lly 
be,w, thoulh, not in company .tratelY 
.WODl but back in the retail store, 
IIY. Industrial dellIDer J. Roy ParceIa. 
It be,lnI with such queltlonl al "Whit 
do \.he competitive ptcita,eJ look like'" 
and "Where la the product dispiaYN in 
moat stored" 

A packa,e that aeu ltaell orr from the 
competition. Parcell and moat other de­
sl,nen say, II an elementary Ide. all 
too often Iinored, even by companle. 
with otherwllt excellent pack"e •. An 
American Manllement A.uoclation 
packalln, expert call. the remIt of II­
norln, this principle "8 monotony of 
excellence." 

The project usually moves from the 
store back Inlo the company, where 
marketln, and packa,ln, objectives are 
hammered out. Only then, say. Parcel, 
can actual de.I,n be,ln. 

At various stalel of deslln, a whole 
hoat of elemenu are worked. In. The 
Ideat, Parcela Indlc.tes, la a packa,e 
that', all thelt thin,,: new, functional, 
convenient to use, appe.UnI both In the 

store and in the kltchen cabinet, .. tlble 
In all kinds of retaU ouCe ... distinctive, 
and eaaily Idenllfted. It mUll alao be 
adaptable to illustration In color or 
black-and white ads, and It must .uU be 
economical to produce .nd, eapee:lally 
today, ready to '0 fal 

The averale new pack.,e now take. 
2. weeka to des',", u weeka to manu· 
facture, two weeltJ to fl1l. ahlp, and telt 
-total, about nine montha. 

One part of dealln that haa become 
Increasin.ly vitalla the market rese~ . 
side. A few suppliers and deal.nen are 
let up to undertake market research on 
packaces; usually, however, thl. tllk is 
fanned out to market research outftlJ. 

ConYeIll.ac:e 
Perhap. the newelt bll development 

In packa,e dell,n 11 an attempt to pro­
duce a packaee that become. almolt a 
product In Itself, with futUres thlf. 
make the product easier to use. func­
tional or "convenience" packa.ln,ls by 
now fairly familiar. 

Somewhat more lophl.tlcatN than 
eaay-openlng devices are pacuges that 
help to cook or serve the foods they 
contain. Boll-In·the bl, foods fnr the 
coDlumer market will really take over 
the next few years. thoolh. say SUM 
proponenb II Green Giant Co. They 
offer not onlf convenience. but abo up­
eradN product.s-frelh ve.etablel, that 
are vacuum packed and aupplJed with 
lourmct sauces right In the bollin, bal. 
Improved methods of packl.ln, theae 
varieUe. of food. more economically, 
plus marketing that can crtate biller 
demano:l, are on the way, lome food In­
du.try people aay. 

The readlne .. of con.umen to pay for 
actual and even for Imsllnary beneDta 
of new packaee., has been ,etUn, more 
and more attention from packalen. 

Nuke. PluudDg 
Whatever novel fonns packaeln. de­

sign may auume the main direction of 
packaging II toward closer inte.ratlon 
with over-all markellnl plannln,. 

One thinl that is pullinl paw,ln. 
IOlidly into the over-aU marbUn, 
scheme is the trend toward "umbrella" 

(ContinuN on Pile ') 

.... ,.~ _ ..... -

E .. "",lnl ................. nl .. 
In Paris when you tip a 

cab driver, he calla it 
a pourboire .. . literally, 

in order to drink. In 
Bunny Naples your cabbie 

likely will descend from 
his horse·drawn vehicle, 

tip his hat and say, "For 
macaroni" -and chances 

are he'B referring to his horse. For 
Neapolitan cab drivers often decorate 
their horse with a feather behind his 

men named themselves the Mocoroni­
after the dish that graced their table at 
meetings, then little known in England. 

And for a time thiB group dictated 
the fashion for clothes, music and man· 
nerB, and nothing was acceptable that 
was not umacaroni" 
... a flattering 
tribute to this 
superb food. 

AIId wh.n 
V.nIl .. Olldl. 
stuck a feather 
in his hat 
and called it 

bridle, a touch they 
consider "macaroni" 
-R term adopted 
from the dish they 
consider Buperb 
or "the mOBt." And 
just as the food has 
named the feather, 
80 the feather 
nicknamed the horse. 

"macaroni" , he was repeating n popu­
~tj:'IIfII~~lar elp ..... ion of his day, now preserved 

Bong. For "That's macaroni" had 
become a Blang phrase about the time 
of the American Revolution, describ· 
ing anything exceptionally good - a 
phrase inspired by the delicious taste 
of the food itself. AIId In Enll.nd about 1770 a group of 

For the finest-tasting macaroni always insist on the 
consistently high quality of King Midas Durum Products 

PEAVEY COMPANY 
Aour Mills 

, . -
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Art of Packaging­
(Continued from Page 4) 

mcnhandlsing In a number of consumer 
goods compo.nici - with the company 
using the same brand mamc, logotype, 
and general design scheme on n broud 
range of products. It gives a billboard 
efTect that is vcry cfTcctl\'c In the super­
market. 

Another major trend thnt tics packag­
Ing and marketing closer together Is a 
growing consciousness that n package 
not only can be on ad\'crtisemcnl In It­
liCit. but can be - Dnd should be - II 
hocitltop to regular media advertising, 

Whitman Hobbs. of Benton &: BOWles. 
told packaging people at last ycar's Na­
tional Annual Packaging Forum of the 
Packaging Institute to compare the 
"brilliantly photographed" rood ads In 
the women', magazines wit h the same 
rood pictured on the package. "So 
often," he sold, "it Is nat and dull Dnd 
tosteless. So of len h'B hord (a beUe\'e 
U's the same product." 

For these ond other reosons, 0 num­
ber of odvertislng agencies arc bidding. 
at least in public, for a bigger voke In 
packoglng design and strategy. 

R •••• rch 
Research has become a way of life for 

the suppliers of packages and packag­
Ing materi als. Their customers and their 
competition won't let them live any 
other way. Training old packages to do 
new Jobs Is one aim 01 packaging re­
search at the supplier end. The result 
for packagers Is an unending river of 
new and better packages Dnd packaging 
materials. 

In paper products. companl('s are 
('omln'l up with new shiny paperboard 
and ,-orrur-aled thnt ran recch'e as good 
on lIIust rotion os the slicJcesl magazine 
page. They' re also turning O'Jt stronger 
paperboa rd and thinner corrugated. 

Wilh suC'h products as Du Ponl's EI­
vox, a plastic ond wox bl~nd. manulac­
turers have developed paperboard Iro­
zr n food cartons that no longer need an 
Innt'r wrupper; that's hecilu~e the wax­
plastic blend gives the paperboard 011 
the barrier quality It needs. Wllh Elvax­
treated paper, the onnkers of 5uch soaps 
as Camoy, I'lIlm01lve. and Coshmerc 
Douqurl ho\'e cut ('osts on their packag­
ing by 10 percent. 

Prlnllng Melhod. 
Nl'\\' printing methods. too. hn\'e n big 

pllrt In expanding the selling role of 
IJarknglng . The beouty lo! electrostatiC' 
Ilrintinr. hi Ihnt no !'tencil, plate, or 
Kton{' tuuches the packoge being 
printed. This m{'uns thot almost any 
kind 01 lIurface. no moiler how nut{'d. 
mugho or nobby, can get 11 snappy print­
In.: job. without dlsturtlon. "We're be­
.:Inning to be competitive wilh paper 

(. 

" 

labels," snys Jerome Flax, president of 
four-year-old Electrostatic Printing 
Corp. of America. 

Another new proceu, Is three-dlmen­
slonol printing. It needs lurther de­
velopment belore packagera can use It: 
but that time may not be too distant. 
Lost yenr, 0 trade maaazine carried a 
four-color, three-dimensional picture. 
American Can, whose Marathon Divi­
sion Is working oul commercially feas­
ible methods of 3·D printing, claims 
that Its results to date "ate at least as 
satisfactory a. the magazine's," 

Another new procell, Is three-dimen­
sional printing, but this needs further 
development before packagers can 
use it. 

Be Judicious 
If newness is the byword, judicious­

ness 15 the watchword. "We should con­
sider form and materials from the 
standpoint of function and purpose, not 
just lor change's sake," "says Philip B. 
Sehnering, director of commercial de­
velopment at McCormick at Co. 

With the Increasing complexity and 
expense of packaglna requirements, the 
management of packaclng Is potentlnly 
one of the most challengln&: and de­
monding jobs In Industry today. Yet 
with few exceptions the status of pack­
aging management is generaly dpplor­
able. Compared with advert t:ling, or 
even transportation, packaging receives 
scant attention, and when It docs, It Is 
generally at a low organlzation,,1 level. 

Good Manag.menl 
Good packaging management re.,ts on 

o few fundamental princIples: 

1. Packaging contribute. to pront­
ability, and its contribution can be 
measured and evaluated. 

2. Packoging is part 01 the total mar· 
keting program and must be managed 
In close relutlon with other parts such 
as physicol distribution, odvertiling and 
promotion, and personal lelling. 

3. The need for packaging chan,:£: 
In the future is certain. and chanw.! 
must be adequately planned and pro· 
grammed. 

Since packaging is 0 major cost ele. 
ment in most busineses, It has a dlrl1l:1. 
elTect on profttabillty; therefore packlllt­
lng changes that bring cost lavlnls eN' 
result In Immediate proftt improvc­
ments. The other side 01 pBckaalnc's 
contribution to profitability-sales Int· 
provement, cannot be overlooked, It hos 
been possible for companies to inct('ar.e 
packaging costs and stili Increase pro!lt­
ability because sales were ltimu)flted 
sufficiently to offset Increased rosh. 

The classic case or this phenoml:Ron 
wallhe rise or cellophane as" wrapping 
material. Cellophane-wrapped products 
sold much better than unwrapped or 
paper-wrapped products. 

Package Requirements 
Good packaging management starts 

with an understanding of all of th~ re­
quirements lor a packoge. If It Is I't'Cog­
nized that the marketing or men'han­
dlslng requirements Doe as importnnl as 
product protection and cost fUdors, 
package change w11l not be vlew~d as 
simply an opportunity (or COlt cllttlng. 
Opportunities for sales stimulation 

(Continued on Page 32) 

fowW', P,I •• WI""'". Pocke .... DireClneu of trealment helped gel Ihe Morketing Merit 
Aword for the St. Regis Po~r Company fOf Grocery Store Products Cornpony', Fouid', line 
01 mocoronl produch pockogel at the 1965 Internot ional Competition held ,e:ently by , h, 
Folding Poper Bo. Au.oclotion 01 Americo. Grophic dellgnll, by Morton Goidiholl Au.oclOles, 
The printed window ellect IliustrotlOf1s, 01 ..en obove, plO'Iide quick Idmllllcotion 01 the 
product . 
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C&ttmollb Unique New VMP-3 
Extruded Noodle Dough Sheeter.1600 Pounds Per Hour 

Vl\tP·3 ",ill. Ibon cut .nsth· 
.... L 

FOR THE SUPERIOR IN NOODLE MACHINES 

IT'S ALL WAYS Ct.rmolll! 
Machine can be purchased with attachment for producing 
short cut macaroni. 

TAILOR-MADE FOR THE NOODLE TRADE 
Available with or without vacuum process 

opacity range _ Two .peed malar .lfordl nnibllhy for 1600 Ib,. or 1000 
Ibl. per hour or any tllt'O leller oulpUIi can be a,ranled. 

orge .crew 'ur dow f!lItru.iun 'or better fJ.uali ty. 

ngineered (or .implicilY or o{>erillion. 

ugged Conltruclloll to wlthltand heavy dut)·, round- the·clock ula,e. 

atch less contru!,. Automatic prop( 'rtionlnl; or wolter w'lh flour. 
Te,np.:rature C'ontrol (or waler chamber. 

nly anti plecI houllna. EalY 10 removI Icrew. eny to d,an. 
No Il'p.,alion between .crew chamber ond heAd. 

otally 
anclosed In IIHI {fllme. Compact. nut dell~n, 
Mef'tI III .anltary requiremenll. 

266-276 Walla bout Street, 

B.ooklyn 6, New Yo.k, N,Y., U.S.A, 

Telephone-EVerg .. en 7-7540 
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"I T'S an UI wind that blow. no one 
any .oocl," quote. the JtaUan trade 

mea.dne, Italy Prnent .. dlJcuuJ.nl the 
prnent-d.lY popularity of macaroni 
product,. The publication claims 'that 1f 

, it were not for the lut war, perhap. 
mlWonJ of people would .Ull be un­

~ acquainted with the plnauru of taline 
puta. 

At that time, thoUAnd. of tondcn 
! troop. paued throu,h Italy, many of 
~ whom would never have had. the 0p-

portunity to viall the country under nOf­
~ mat clrcum.tancea. Durin, their en­
, forced atay, they luted the traditional 

~I dllh of Italy and found It to their 1IkInI. 
The fI,htlnt flnisbed, • h.ppler In· 

:. vulon took plac:e-an anal,uaht ·ot 
J touriatl; who wanted to lee and .ample 

the dell.btl of ltaJy. Taklnl prime 
~ place amon, the ''mu.ta'' were maca­
\, ront product.. Even 1f today many 

tourittl 1t0l art ve knowLnc only one 
wllrd of Jtallan-tpa&hetU-they lOOn 
Jearn that lhiI b Just one eumple of 
what mwt be one or the most varied 
toodltufr. In the world. 

,j , 
\ 
i , 

I 
1 
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FOI'AUP .... 

Macaron! products .uJt an palates 
and aU PUrRL In atrluent aociUn, IUch 
u the countrlel of northern and eentral 
Europe, North America and AuatraU., 
it 11 much appredated both as a dlanle 
from nonnat diet and abo beea~ 1l 11 
easy to prepare mccellfuUy, provided a 
few balic rulel are followed. 

In countrlel where Ilfe II 1ell easy, 
macaroni produclllO)ve food problema. 
beeaule they are both inexpensive Ilnd 
nourishln,. Proof Indeed of the popu­
larity of macaroni products comel from 
S.,an, unlJl now a lal'lely rlce-eaUnl 
country. OffldaUy .poruored and en­
COUrl,ed by food expertl, the LInd of 
the Ri.ina Sun now conlUmei maca­
roni products at a rate that rise. by 30 
per cent each year. 

PopularUr of Maeamol 

To point up the popularity of maca­
runl products around the world, Italy 
Pttsents IlJts the foUowin, tllUre.: 

Per C.pUa CoIlIumptloe 
of Mac&rODl Produdl 

1a Pouadl 
European Counlrie.: 

]taly 
Switzerland 
Portu.al 
0.....,. 
France 
Gennany 
Bel.lum 
Holland 
Finland 

66 
17.6 
IS.4 
14.3 
13.64 
5.72 
4.4 
4.4 
2.64 

" 

... 

North and South America: 
ArlenUno 27.5 
VeneRela 210 
Chile 14.3 
Brull 9,48 
Mwc:o 7.7 
U.s.A. 7.7. 

Other Counlrie.: 
AJ.eria 7.7 
!:opt 2.8 
Syrll 1.5 
South Africa 1.3 
Phlllppinel 0.6 

ID 1Iol, 

The italian macaroni indUltry it not 
able to use 100 per cent Amber Durum 
semolina beeause of the fact that thlJ 
durum product ill about 30 per cent 
hi, her on the dorrlHtlc market than the 
price of 10ft wheal. Therefore, one flnw 
lOme manufaclufel'l Ulin, only Amber 
Durum semolina while others UN 
blend. of durum and .. .,ft wheal Aver­
a.e price for durum wheat it Lit 9:;00 
per quintal (entry price); I,'" 10ft wheat, 
Lit. 7.200 per quintal. 

In 1946, there were about 3,600 maca­
roni manufaclurina: tlfmJ in exillenee 
In Italy. In INt. there were about 800 
of Industrial me and approximately 
100 to 200 more Imaner plantJ. --With the ,""dual adoption of auto-
matic machinery In macaroni planll In 
Itt,.y, ~r . :.'bacribers tell UJ that there 
.re natu .. ally lOme problems which 
arlle re.an1ln, packallnt of the prod­
uct. AlIo, U:ere it ,reat dlven:lty of 
packa,ln, materialJ wed In thil coun .. 
try. Cardboard boxe .. piper. and cello­
phane bI,1 are all popular, with cello­
phane bal' heln, widely d1JtrIbuted at 
pretent. 

The dOlMll.lc market eonmmu about 
1,600,00 metric tOIll of macaroni prod-

. , 

. ' 
uctJ. AI en Industry-wide cooperative 
educaUonal campal", to 1nereue con­
lumer acceptance of the product hal not 
been poulble, the variQUI fI"", carry 
on their own adverthin, and promo­
tional eft'oIU Individually. 

Major cumnt problems of the indua­
try are dted. u (1) the ablOlute nece .. 
IIty of flxln, the price of durum wheat 
• t the aame level .. the price of 10ft 
wheat, or at a level which does not ex­
ceed the Price of 10ft wheat by more 
than five per cent; (2) the problem of 
Industrial concentration; and (3) pro­
tecUn. the industry ala.1nat the espe­
claUy eUJ' tenn. which the lovemment 
accordl alricultural producen for the 
Indultrial manufacturin, of their prod­
u.lL 

IAFr ... 

At the pre.~nt t11;'1e, France'a l'e1ul ..... . 
ments for durum .Ie about 600,000 tOIll 
yearly. She hu a)-"a),1 produced a small 
quanUty of dur..lrn. between 80.000 and 
100,000 tons a Jear, mainly In the IOUth 
ot France. But -me hu to depend on 
Nonh America, Argentina and Syria for 
the reat. 

There h .. been a .teady uptrend In 
coruumptlon of macaroni products In 
France, due to three faeton: (1) the 
blrth rate I • .utI on the lnereue: (2) 
mOlt of the white refulHl tram North 
Africa, uled to e,tIn, quanUUu of 
macaroni produc:ta and COUlCOUI, have 
settled In France: and (3) a lart8 nllm. 
her of native AI,eriana. who feed. t·!.an. 
Hive. with semoUna. ore work1nt ' ln 
~nce,. with their numben Increubi, 
dally beeaule of the lack of employ. 
ment r.nd welfare aid In their naUve 
land. 

Packa,ln, materlalt wed for maca- 1 
ron! produclt In Fran ...... divided Into 
three cla.u1flcaUona. ceUophaM 
and film by far 

, 
Here 11 how the materials are rated: 

Foldl., Board •••• •• ••.. • mr. 
Paper •.....•• •• •. •...... 6" 
Cellophane or Film ... • •. 62'" 

A."".., 
In Jut jear'1 round·up of world wide 

macaroni ' .tatlltlcs, we "-ported that 
Well-OennanY'1 macaroni con.umptlon 
had decUned for the flnt time In several 
yean. When uked about .. ," trends 

. of macaroni producll In the year jUlt 
put. two of our lublCriben repUed with 
but ' one ' word: "SlllnaUn.l" 

Amber Durum temoUna I, the main 
raw material used, avera,e price for 
which it about 66 DM per 100 kilo­
aranu. Macaroni manufacturers llJt 
their" ltn1ule with price. and rebate .. 
alon, with the European Economic 
Communlt)' and It. conJequence .. 
amon, their major current problems. 

'One noodle manufacturer litts II his 
major problem the difficulty in obtain­
In. an 1 adequate IUpply of lood, dark 
yellow ell yolk lolld. from out.lde the 
Common Market countries-for exam­
ple, from the United State .. Yu.oslavla 
or ChlnL It it estimated that In 19tU 
there were between 135 and 140 maca­
roni manufacturen in Germany, who 
produ~ 187,860 tOnt of product. 

8wlturlud 

The salel trend ot macaroni products 
In Switzerland remained .teady al to 
per capita consumption In 1964, with 
the total eCIruumption figure ,rowln,. 
Raw materials used in manufacturing 
are durum. (99.5") and loft wheat 
(0.5"). Price. of the semolina used in 
proccaln" delivered to the plantl, are 
u 1 .. llow.: 

.... Uno 
"Special" 
Oroln.", I 
Ordinary II 

8wlu FrlDCI 
69.50 
60.50 
58.S0 

'. 

The most popular type of packaging 
In Switzerland II 250 or 500 gram cello­
phane ba,l. In their ,oal to Increase 
consumer acceptance of. macaroni prod­
uct., Swla manufacturers are making 
every elt'ort to Improve the quallt)', In­
tenllfy publicity, and keep prlcel In a 
reuonable ran,e. Their major current 
problem remainl the same 01 it wal In 
1&63 when Italy was exporting twice 
the macaroni productl It delivered to 
the United States Into Switzerland. .. 

"orwa, 
From Norway we hear that white per 

capita conlumptlon Is conllderabl), low· 
er than the other non-Scandinavian 
countriel of Europe. the market con­
tlnuet to .row. SoleI for the first Ilx 
month. of 1964 were more than 20 per 
cent above those of the comparable 
period In 1963. Spaa:hettl Is now taking 
",0 per cent of the total macaroni market 
in Norway. 

Unlted Kingdom 

A subscriber from the United King­
dom telll us that there II a declining 
... Iel trend for the dry palta product. 
However .... Iel of convenience meals 
contalnina: pasta are expanding. Maca­
roni manufacturers pa), 46 to 50 poundl 
a ton for Semollna-Durum or Manitoba . 
Their products are packagcd mainly In 
one-half pound and one· pound packages 
of white-lined grey back board .017 Inch 
thick. Thcre are aproxlmately twenty 
macaroni firml In the United Kingdom 
of Industrial Ilze, Including those who 
market convenience foods containing 
macaroni which they may not manu­
facture themselvel. The biggest prob­
lem of the Indultry al D whole II con­
IUmer acceptance of dry macaroni and 
the probleml which are brouJlht about 
by the 8ro·,· Ih of cor venlencc menll 
and snack meals. 

Gr ... 1Ce 

When our Macaroni Journallubscrlb. 
en In Greece were alked "Are you hav-

Ing any problems with raw materials?" 
-the answer was: "From a quantity 
Itandpolnt. no; from D quality stand­
point, yes!" Mnln ingredients used In 
macaroni production nre blendl of 
about 70 per cent farina, 30 per cent 
scmollna. Prices of the raw materials 
arc flxed by the State, with farinn cest· 
Ina: 16 centl per kilogram: semolina., 27 
cents. The Y.I kilo package Is the most 
popular in Greece, where per capita 
conlumptlon II relatively high, and the 
lalel trend II upward for lome 50 man· 
ufncturing ftrml. Chief problem at the 
prelent time II lack of personnel who 
are educated technlcn1ty. Estimated 
production of macaroni productl Is 
about .,000,000 kilograms per month. 

IIra.1 
The number DC macaroni manufac­

turers In Israel has decreased In the 
palt leveral years from ten to leven 
firml, although total macaroni produc­
tion II estimated al remalnlna: the same 
at about 7,000 tons. Manufacturln, ex. 
penses have Increascd in the past year, 
elpccia1ty labor costs, and this has 
created a problem. Conlumption of 
macaroni products hal not Increased 
Iince 1003, and a large amount of ad­
vertising and lalel promotion are need­
ed before the per capita conlumptlon Is 
going to show an upward trend. One 
lar.e manufacturer Is steadily Improv­
In. their packaging as for as possible. 01 

one \'lay 01 # Increasing consumer nc­
ceptance. 

Japan 

In Japan. 1064 producllon of maca­
roni IJrrxluctl totaled about 50,000 tons, 
on Incrca~ of about 5,000 tonI from that 
reported In 1964. This annual produc­
tion II maintained by lome twenty.two 
macoronl manulQcturlng firms, who usc 
both durum and Manit ,ba wheat, pay­
Ine about 1400 to 1500 yen for a 25-
kilogram bog of flour. ProduCtl for fam. 
Ily use are packaged in polyethylene or 

(Continued on Pace 12) 

Durum Mill ot lhe new plant of Carolll, Qullpue. Chile. 
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SANITATION 
The Democo finish dryer and 
accumulator when empty Is 
completely open for cleaning. 
Every port Is accessible and 
within easy reach for vacuum 
cleaning or woshing down. You 
con walk through the dryer-no 
other dryer on the market hos 
this advantoge. The cryer hos 
Its own floor raised olf the 
building floor and Is supported 
Independently on jacks. The 
Democo continuous dryer is the 
"Ne Plus Oltro" In sanitation. 

2 
DEf.ANelSI 

WES 

_ . d . , 
, 

TItE MACARONI JOURNAL 

NEW LONG GOODS 
AND OFFERS A MUL 

CONSTRUCTION 
The Demoto dryer is equipped 
with exterior panels of alumi­
num sheet faces, spray baked 
with white enamel on both 
sides, bonded to JAil self ex­
tinguishing polyurethane foam 
core. No semi-Insulated panels 
which do not hold the correct 
Icmf erature and humidity In­
dexes, 
Extrusion Press has Democo's 
new cast steel extrusion head 
which produces a perfect pot­
tern. Dies can be removed and 
changed .r. minutes. Demaco 
heavy duty gear box on main 
drive plus heavy duty thrust 
bearing insures long life, 

4 
HOSKINS CO., 

MAY. 1965 

STANDARDS 

ECONOMICAL PRICE 
The " Democo" Continuous 
Lines are designed 10 be as 
simple as possible at the s~me 
time using a rugged construc­
tion . This is done to keep the 
initial cost to a minimum and 
reduce the number of moving 
ports 50 that maintenance is 
kept as simple as possible, Re­
member alwoys, that DEMA­
CO's Equipment outworks and 
outlasts oiher equipment on the 
market lodo'l . 

Now Demol'n offers C~ntinu­
ous lines for production ot 900 
to 1500 Ibs. per hour. 

6 
N.Y. 11231 
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Mararon; Around the World-
(Continued from Page 9) 

l'cllophnnc bugs, with 40 to 60 packages 
cuntuim.>d in one carlon box. Products 
lor business usc arc packed in thick 
paper lxags whlr.h contain 4 kilograms 
or product. nnd lour of these bags On! 

contained in 0 corton box. Promotion 
or macaroni Dnd spaghetti products has 
heen carried on through various medln. 
including television, radio, newspapers 
and mogazlnes. The pn'scnt problem in 
the Industry, nccr.rding to one manu­
facturer, is "Free trode of macbrcoi 
products," 

ChU. 
Straight from Chile comes word from 

our contacts there that the annual con­
Bumption In that country Is about 10 
kilos per person (or 22 pounds). This 
figure Is considerably higher than that 
reported on the chart 01 the beginning 
of this article, We nrc also told that the 
per capita cOllsumption In Chile will 
Increasc due to the great population 
growth and the fact that macaroni 
products are economical In comparison 
to other foods of that country, 

Durum wheat Is used In Chilean mac· 
nroni products. the price of the wheat 
running some 18 tu 20 per cent higher 
than other wheat types, Cellophane and 
cardboard nre used as packaging ma· 
tcrials, nnd one of th(> Industry prob· 
lems Is the high price of these materials., 
Olher general problems of the industry 
arc listed as Inn.tlon and excessl\'e 
toxes, 'I'h('re are about 14 macaroni 
manufacturinl:: firms In Chile. producing 
some 72.000 tons of product per year, 
Educating the consumer In better ways 
to prepare macaroni products Is the goal 
of manufacturers for Increasing con· 
5umcr acceptance, 

Mexico 
In Mexico. there is a growing market 

for macaroni products because it I~ con· 
s idcrcd n stnple product there, One 
manufacturer reports Ihat hard wheat 
flour. however. Is not avoilable to him. 

1~ 

and conllequelltly problems arise with 
quality and consistency of the end prod· 
uct when using soft wheats as the row 
material. Cellophane and polyethylene 
bags are the most popular pacbaing 
materials; they are packed In corru· 
gntcd cartons. There ore probably more 
than fifty macaroni manufacturers in 
Mexico at the present time. 

Canada 

BIggest problem of manufacturers In 
Canada Is stiff compeUtion from other 
monufacturers, To Increase consumer 
acceptance of their products, Individual 
Canadian manufacturers use hard sell 
techniques Gnd advertising, Durum "our 
und semolina arc raw materials pre­
fe rred by those manufacturers respond· 
ing to " Macaroni Journal quesllon· 
nalre, There seems to be a variety of 
packaging materials used In Canada, 
with some manufacturers using mostly 
cartons. while others prefer laminated 
cellophane. Sales trends in Con ado are 
steady to slightly upwards In most 
market s, 

Unil.d Blal •• 

In the United States, 1984 W84 a "ood 
year fot mocaronl-but not spectacular, 
The profit squeeze continued nnd was 
hardest on the smaller firms, Major cur· 
rent problems seem to be. as always, 
the problems of cutting costs and ex· 
panding volume. 

U. S. Center at IPACK.IMA 
The U. S. Department of Commerce 

Is sponsoring a United State. Trade 
Center fo r the special displaying of 
American products at the IPACK·IMA 
International Exhibition of Packallnl. 
Materials Handling and Food Proceu· 
ing Machinery. The exhibit Is scheduled 
from September 11 to 17 in the Milan 
Fair Grounds. 

In conjunction with the IPACK· JMA 
Exhibition, an international meeting of 
macaroni manufacturers Is being spon· 
sored by the Asociazlone Itallana fra 111 

Industrial! PastlRcatori, Delegates from 
some ten countries are expected to par· 
Udpate. 

Information on the Fair and details 
on travel arrangements can be obtained 
through the offices of the National 
I\ta.aroni Manufacturers Association In 
PalRtine. 11Iinnls. 

3 Glockon Packaging 
New pockaalnl for 3 Glocken of 

Welnhelm. Germany. was designed by 
the firm of Frank Glannlnolo &. Asso· 
elates of New York City. 

Spaghetti packaging has a cellophane 
window showing the merchandise, lying 
into a vllnette of the finished product. 

Noodle packages are so designed that 
a full serving I, shown on front and side 
when stacked In that manner on the 
grocer's shelf, 

Corrugated shipping cases have been 
brightened to tie in the company's sym· 
bol of a rag doll while stin providing 
easy Identification of the contents of the 
ease. 

... a sales stimulator from General Mills 
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IMPRINTING SPACE FOR 

YOUR BRAND NAME 

"OH, GOOD ... SAUCE RECIPESI I'LL GET SOME MACI\RONI" 

Here's a sure, fire sales stimulator: Colorful tear·off recipe 

pad. Eight recipes from the Betty Crocker kitchens, Quick 

and ea~y sauces for macaroni. spaghetti and noodles, 

Displayed at point of purchase. these recipes will sive Mrs. 

Homemaker Ideas for Immediate use of your products. 

A proven salas stimulator from General Mill s. There are 

MAY. 1965 

50 sheets to a pad, Punched for hanging, Only 12¢ per 

pad. f.o.b, Minneapolis (less than 1M per sheet), 

Imprinted with your brand name and company address, 

free of charge, in quantities of 200 pads or more. 

To order your pads of sauce recipes, see your Genera l 

Mills Durum representative or write: t. 
DURUM SAUS e:I 
Mlnne.poUs, Mlnn, 55460 GUIIUIIiII IUI 

I 



Time's Trip '0 'he Fair -­" 

THE Fait will be there-biller and 
better than ever1 

De.plle financial troubles and a poor 
prell, the New York World', Fair I. an 
educational experience well worth hav­
ing. Lost yellr Time Maiadne presented 
D ronftdenUal guide to the Fair with 
lome pertinent comments. With more 
than three hundred companies, 11xty­
six nations, Mormona, MethodJ.lI. Cath· 
ollcs, and assorted amusement park 
types all reaching tor him. a Fair-Iocr 
I, lost without 8 plan. 

Tak. An O •• ,aU Vi •• 
One good way to start 1a to noat over 

the grounds In D SwJ .. cable ear. At 115 
teet, the ride goea blah enough to offer 
8 5Wcep of the vhm' below, but .Unlow 
enough to mnke O,e rider feel the cluh 
of the architecture and the overall dy­
ntlmlc of the VOlt bllZaar. 

1·1 

An elevator trip to the top of the 
towen at the New York State PavWon 
alvei one a 360 de'fee aerial view from 
a platform more than 200 feet hJlh. 

Plu In Adyance 
Beyond architecture, one other char­

acteriltlc of the Fair standi out from 
above, and before dcacendlnt to Joln 
the masses the Fair-Iocr mllht do well 
to contemplate JL There are IOmeUmes 
more than 200,000 people down there, 
and half of them aee:m to be standlna: in 
linea. People have walled more than 2~ 
houn to ,et into Ford, 2 for General 
Moton, 1 for General Electric. There 11 
obviously a number of minutes beyond 
which a show is not worth wallin. for. 
The Fair I. full of ftne thinls that de­
mand no cuelnl at all. 

Ford'a Malle Skyway it worth a walt 
at perhapi 30 minutes, on a cool day. 

" -...... -~ 

General Moton hu a plan for taldn, 
,rou.,. In betore or after Fair hours. 

IBM m~kes a ahow of lie own me~ 
chanica. Of' all the bll ahow.. G.£.'. 
Carowe:l of Prolrea I. one of the mOlt 
rrankly commercial, but It b 10 studded 
with million-dollar almcracD that it Is 
worth teeln,. 

Pepsi-Cola h~""bout S$O doU·11ze 
roboll ftanklnl a boat ride that c:hlldren 
aee:m to like more than anythJ.na el •. 
In the 1Ilinols PavOlon, Disney'. "bra· 
ha:n Untoln doe. a show every twelve 
minute .. 

A movie called ''To Be Aijvel" pre­
sented by Johnson'. Wox lull 17~ 
minute .. It has been .ppl.uded not only 
for ita mea'le but for III technique. 
One of the mOlt dlaCuued movie. I. 
"Parable" presented .t the Proleltant 
and Orthodox Center. Itl central ftlUre 
II a white-faced. clown. Throulhout the 
Fair, fllm. are a bulc: denominator. 

Socony MobU UIC!I ftlms In • flne 
lame for teen-a,en. Thlrty·1lx Iddt at 
once ,U in driven' Hall, hold ateerlnl 
wheela, adjust thetuelves to braket and 
acceleraton, and stare at • road ahead 
of them which is .hown on aman, indi­
vidual screens. 

A PlvOlon called Sennons from Sc:l­
ence, one of the mlnor dllc:overles of the 
Fair, preaenll the Word only u • kind 
of commerdal at the enell of III excel­
lent apd varied movie. f""'\ adentUlc 
• ubje:cta. 

F ... IpF ........ 
Several time. a day, ftve Mexican In­

dians c:llmb a Iiddy 114·foot pole out· 
.Ide the Mexican PavlUon. At the state 
of Ore,on'. timber carnlv.l, a talented 
IC'Ulptor cuuallr ahapea human faeo 
trom maalve 10, .. 

At the Coca Cola Pavlllon, the v1s1tor 
take. an amualnl, IeU.propelled inter­
national walk. 

Spain'. Incredibly beautUul pavilion 
olren art, culture and cublne that hu 
been acclaimed by all who have partlcl­
paled there. 

The Belalan VUlaie looks u If It had 
been Itandin, riaht where It 11 for at 
teut 600 yean. 

Food. and L~ADk 
The hllh COlt of drlnkl and food. hu 

been a lenerat complaint of out-of· 
lownen. Time say. the .martelt way to 
eat is to brin, your own 1Indw1chea or 
buy a quick one in II place Uke !Jeb­
mann Breweries' 01dtlme Tavern, 
where • fut beer and a ham on rye 
COlt :1.10. 

You can eat pastry ftown from ~ 
drink braell oranle lOCIa, IIVor an 

ASEECO'S AUTOMATED 
CUT GOODS STORAGE and DELIVERY SYSTEM 

TIll 8,... doll .... to "' ... pawalna ""'" 'rom th ... dl ..... nt 
81nl, Ilmultaneoully (automatically on demand). 

Complete Engineering. design and layout service 

l>~ Installation service. 

Contact our mlln office for Inform,tlon . elill or write: 

Closes the GAP belwt!en Dryers and Packaging! 

Do you stili fill portable bins? 

Get overfilling and breakage? 

Waste valuable floor space? 

Push around bins try/nl to find the right one1 

Use Fresh product ahp~04 of old? 

lose time at packaging waltlns for bins? 

Oepeh.:l on the "human olement" with Its nor· 

mal error!; and Costs? 

YES I , 
Eliminate all these outmoded methods. Eliminate 
these bottle· necks with: 

ASEECO CUT GOODS STORAGE 
• DELIVERY SYSTEM 

Receives from 1 to 3 dryers s imultaneously Into 
any pre· selected binI 

Spacial Spiral Chutes prevent breakage. 

Discharges from any pre· selected bin Into any 

number 0' packaging machines at the same time . 

Storage bins of a size and capacity to meet the 
individual plants requirements. 

Designed to fit the physical limits of YOUR 
plant. 

FULLY AUTOMATIC ILLY CONTROLLED 

ASEECO Systems are triee! and proved. 

Clear up the congestion on your floor. 

let us show you how an ASEECO system will 

fit into your plant. 

There is no obligation I 

la30 W. OLYMPIC BOULEVARO T[L.(2lJI395·9091 
LOS ANGELES. CAurORNIA 9000(;' 

.' 
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Food NukellDg CoamalNlcm 

The National CommiuJon on Food 
Marketing I. plannln, III .tudy of the 
count!')'" food marketln,IY't.em. Chalr~ 
man PhU Sheridan GiblOn announced 
they would move Into meat and poultry 
fint, a. It aceounll for the tar,eat alnlle 
we of the conlumer'a food dollar. Hear­
In,a were Bnt held In Cheyenne, Wyo. 

Dr. Georle E. Brandow, executive 
director of the Commlslon, In an ad­
dress to the 11th Annual Acrlcultural 
Markellng CUnie In Eaat Lan,ln" Mich­
Igan, enumerated these flve character­
istic. of the "dc,irable" foocllndl.1Stry­
admittedly difficult to achieve aU at the 
same time: 

(1) Technical efficiency, In the sense 
of well· run, technoloalcally up-to·date 
Dnd fully·utlll:red planta. and effective 
coordination of the operalionJ of dif­
ferent planta or atorel. 

(2) Economic effidency, in the sense 
that the goods and service. produced 
are rClpenllve to the demanda of con· 
aumers and to avaUabiUty of raw mao 
terials. labor and capital. 

(3) proareulveneula developln, bet· 
ter product. or producing old onea more 
emdently aa lime ,oes on. 

(4) Effective competition of the kind 
that felutll in price, and margins can· 
aiatent with ne<:eaal')' cosu and realon· 
able proftta. 

, , 
WORD FROM -WASHiNGTON' . ' , 

_ LotIoJolIoo 

ReprelentaUve Or:lluun Purcell of 
Texaa, Wheat Subcommittee Chalrman, 
hu lDtroduc:ed leaWaUon 10 provide 
that, beliJ>nlnl with th< 1l1li crop, 
'''prk.e IUpport for wheat aer.ompanled 
by "~omestic: eert1ftcatea aball '\ be $2.50 
per buahet." or near17 0D8 hundred. per 
cent of partlJ. In addlUon, a molt un .. 
usual feature of the Purtell propcul1a 
that thLo tUG rate would be ouble<t 10 
chanae, II followl: "wIth annual adjust­
mentl after the ant ,ear equal to the 
percentale by wh1c:h the IJ'OI8 hourlT 
eamlnp for manufacturinl labor for 
the preced1ni year, U ~ b,. the 
Bureau of lAbor StaUatks, •• ceeda the 
avera,e of J\lCh lI'OII hour17 earnlDp 
for the preced1na ftve yean.It,1t b etU~ 
mated that thlJ formula would mean 
annuallncreuel 01 around two to three 
per cent. --An lndustry-wlde meelin, of aU lei' 

menlJ of the wheat bualnea to hear an 

, 
1IodoI1oauItr. 

The IIIlnoLo State lIec1l,aI _017, lD 
pUJhlna tor IJdercare, hu 1uutd thl.a 
tabulaUon ahow1nl the eombln.t tu 
paid by employee and employer In s.­
clal Security tua ever year: 

y..,. ... '. PaYeII 
1137-11 2" on lit fS,OOO t eo 
11150 3 3,000 10 
II~I." 3 S,800 101 
1854 4 3,OGO 164 
11~5-58 4 4,200 III 
1157.11 U 4,200 III 
1158 5 4,100 240 
INO-liI 8 4,800 2ItI 
11182 8.25 4,800 SOlI, 
1118s.e~ 7.25 4,800 au 
1l1li-81 8.25 4,800 8118 
11188-1 U! 4,800 444 

ThLo Lo beln, propcoed: 
y..,. ~ .... Y.., 
11168-87 U on ht f5,tIOO ,,78 
11168 10 5,800 580 
1171 10.4 5,800 582 

outline of needed research explorinl 
the use and value of wheat products!" CertUk .... aad Lou IlaIeI 
human nutrition waa called for Tues. Lut yetlr Conareu paaed le,Wation 
day, April 20, in Wuhlnrton. under the provldl", for two crop yurs. The cur­
auspice. of Secretary of Acrlculture rent 1865-68 erop year be&iN July I. 
Orvllle 1.. Freeman. On that date the loan IUpport price 

The outline of needed rueareh pre- drops from ,1.30 • 03UJhel to .1.25, but 
sented by the Pro Tern CommlUee on the value of domeatJc certlftcate. In· 
Human Nutrition Research hu been de- . creaae. from 70 cenu to 75 c:enU per 
veloped over the put !lYe yaara. The bushel. Export c:ertlfteate value In· 
committee'. membenhlp lnclude. all crease. from 25 cent. to 30 cenlJ per 
seamentl of the wheat lndustry bu.hel. The domestic certlfteate percen-

Invited to the dinner mectin. were ta,. iJ conatant at 45 per cent. The ex· 
Conerellmen, Governors of wheat pro- port certifteate percenta,e drops from 
dueln. atates. leaders of wheat arGwm, 45 to S5 per cent. 
mlllera, bake.... macaronJ manufac. In addltlon, the 1",-68 propam pro­
turera, and uaoc:lated lndustrlea, alona vJdel for lnere .. ed ftexlbWty by allow· 
with diaUnlulahed members of the aci. Infl: farmen to IUbstitute between wheat 
enURe community involved In nutrition and feed ,rain acrea,e. The full elect 
reaearch. of thlJ provisJon wUl not be known un· 

Jointly Rnanelnl the Wuhlnaton til an wheat fannen 111e their intentionJ 
meetln, at the wuhlnaton HUlon Hotel under the new proiT·m. 
were the American Baken Auocl.Uon, Proposalt for the 11&8-87 protram 
Great Plalna Wheat, Inc., National Mac. call for the loan support price to remain 
aronl lnJUtute, and Wheat Flour tnatl. the urne at ,1.25 per bushel, but to In· 
tute. creue the domestie! cerUftcate value 

(5) Equity, In the sense of fair con· 
duct, absence of exploitation, and com· 
parable retuma on labor and Invest­
ment for similar contribulionl to pro­
duction. 

Hut am 
Senator PhUlp S. HRrt 01 Mlchl.an 

haa reintroduced lor the third time hi. 
Io-called "fair packaalna" Je,lliation. 
In the Pllt. the hl,bly controvenlat 
measure hal not reached the floor of 
Con,rell for debate. Thla time It Ia ,D­
In, throu,h the Senate Commerce Com­
mlltee which expectJ to hold hearln,. 
In late April. The mellure, Itron,l,. 
opposed. by practically all elementl of 
the food proceaaln,lnduatIY, will a,aIn 
be lubJect to eonalderable controversy. 

fro.m 75 cenu to '1.28 per bulbel. Thla 
Increue of OS cenu per bushel would 
increue the price of semoUna or flour 
by approximately '1.30 to '1.35 a hun~ 
dredwel,ht. Export certUleale value at 
30 centl per bUitlelln 1985·68 under the 
proposal would drop to uro to 25 ecntl 
per bUlhe). Clo.,ammaftl: Louet 

Government lOSle' on IUrplua opera· 
tlon. ran over ,2,000,000,000 for the ftnt 
seven montha of fiscal 1965, up $140,-
000,000 from a year aao. Farm lelllla· 
tien wal delayed. aa Pre.ident Johnson 
requeated more time to atudy ways of 
cutting farm prOiram COlU. 
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OHio lulldlna 
The new HoUle of RepruenlaUves 

omce bulldlna hOUIe. laD conarftam.en; 
co.t ,122,000,000. " . ,;'Jt! 

I 
~ 
I 
I . 

Serving the Macaroni Indultry 
With EXTRUSION DIES 

FOR MORE THAN 

Tim. Hono .. d • Tim, Pro .. n • Time Telted 

for * EXTRUDED RESULTS 
* QUALITY 
* WORKMANSHIP 
* SERVICE 

D. m'HD!lDI E.. SOns. In( 
5S1 THIRD "VE, .ROOKLYN, N,Y., U.S, ... , 11215

0 

Amlrj~a" larg • ., Mocaronl 01. Make" Sinci 1903· With Monoglmlnl Continuoutlt Rafoln,1I In Soma Fomlly 
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SANITARY CONTINUOUS EXTRUDERS 
l~ ';0 

A now concopt of oxtrudor con.truetlon uHlillng 

tubular .teol from .. , olimlnate. tIIOIO hard.ta-clean or.;>,. For"," flnt 

tlmo a completely sanitary oxtrudor • • • for ea.l .. maintenance • • • IncrealOd 

produetion ••• hlgh •• t quality. 80 .ure to chock on tho .. efflclont .pace •• avlng machl .... 

MODIL l.fS _ 1500 ',und Lon, GHcI, t.nllnu.," s,,.. .. , 

POSITIV. SCII •• PORC. P •• D.II Improv" quality and 
Increa •• s procluetlon of lon, toocIs, shart ,oocIt and shoet forml .. continuous oxtruden. 

3 STICK .1100 POUND LONG GOODS SPII.AD.II 
Increal •• ",ocIuetlon whil. occupying til. same spac. a. a 2 stick 1000 pound spreader. 

'1100 POUND .XTIIUD.IIS now in operation in " numbor of planll, 

occupying .lightly more spoc. than 1000 pound IInos. 

AUTOMATIC CONTINUOUS IIIIYlRS 
fOl ALL SHOIT CUT AND LONG 
CUT PRODUCTION 0' MACARONI 
ALSO AYAILAIUI 

" .~ 

'" 

r 
[ 
" 

SHORT GUT MAGARONI EXTRUDERS 

Model BSCP , 
ModelOSCP 
Model SACP , 
ModelLACP 
Model LAB 

1500 pounds capacity per hour 
1000 pounds copocity per hour 
600 pounds capacity per hour 
300 pounds capacily per hour 
100 pounds capacity per hour 

f LONG MAGARONI SPREADER EXTRUDERS 
, 
" 
j ModelBAFS 

Model OAFS 
Mod.ISAFS 

1500 pounds capacity per hour 
1000 pounds capacity per hour 
600 pounds capacity per hour 

GOMIINATION EXTRUDERS 

Short Cut " Sheet Former 
Short Cut , Spreader 
Three Way Comblnallon 

QUALITY •••••••• A controllod dough as soft 01 dOli red to enhance texture and 
appearanc •• 

.... ODUCTION • •• POlltlv. s .. ow food without any pOllibility of webbing makes for po.i. 
tive screw delivery for production beyond rated capacities. 

CONTIIO LS • • • •• So fine-Io po.itivo that prellel run indefinitely without adjustmentl. 

SANITAIIY ••••••• EalY to clean tubular Iteol frames give you the first truly lanitary 
extruder. 

For in'ormation regarding these and olher mode'l, prices, 
mal.rial lesting and oth.r services, writ_ or phonol 

NERY CORPORATION 
• PHONE: TRiangle 15·15226 

, " 



New Record Supply of' Dui'um Set 
T HE Alricullural Marketlnl Service 

ot the United Statea Department of 
Alrkulture hal released ill semi-annual 
report which rnd 8. tollow.: 

A crop of 85,118,000 buaheJ. of durum. 
wheat wu harverteci In 1964 from 
2,349,000 ae:reL The crop wu 21 per 
cent laraer than in 1163 and nearly 
double the avente tor the yean 1958-0 

hU The ,rowin, Huon wu ,enerally 
fn""ble. The per _ere yield lor all 
produdn, atalu at 28.0 buahelt la 2.3 
buahelt above 1M3 and '1,0 bUlbel. bet­
ter than U;e 1958-1182 avera,e •. 

A ...... H....u.d T_ .... _ 
Plod 'et!en In 

Ann .. Ia I.lIOO A .... 
A __ 

Iaa_ A",- 1.000 a_ 
Ilat. IIH·12 III' 

Mlnnelota , ... .. " .. 31 GO 
North Dakota ..• •.. 1,239 1,651 
South Dakota .... . . lOS 109 
Montana ........... 151 171 
CaJitomla .......... 8 11 

Total ........ ... 1,532 1,992 

D\U'WD Stocks 
Durum .toelu In ,n positions January 

I, 1865 totaled 92.416,000 bushell com­
pared with 79,225,000 a year earlier. 
48,497,000 bUl heu were ItOred on lanna. 
Mill. elevator and warehouse Itocu 
amounted to 44,254,000 lJuahel.. and 
1,805,000 bushell were ItOred In bins 
owned or controlled by CCC. 01 the 
off-Iann ItOCka, 4,390,000 buahela were 
held by dUNm mllli. Fann stocka of 
"8,500,000 were about the .ame u a 
year earlJer. 
. There were 19,347,382 bUlheb of the 

1983 dUNm crop placed under loan 
throulh March 31, 1964. AI of June 30, 
1964, 20,205,053 bUlhela of 1M3 crop 
durum were delivered to the Commod­
Ity Credit Corporation. CCC-owned 
ItOCka of durum June 30, 1964 were 
e.Umated at 38,121,000 bUlhell. At the 
end of December lOS., those .tocka were 
down to 31,822,000 bushel •. CCC-owned 
.tockl of durum were .tored In the 
tollowln, Ilatel December 31, 1964; 
Minnesota, 12,100,000 bUlheui North 
Dakota, 8,500,Oooi WIsconsIn, 5,7oo,oooi 
New York, 4,600,oooi Maryland. 2,200,-
000; aU other Italel, 1,'100,000 bUlhell. 
CCC .. Ie. ol durum wheat July 1-
December 31 amount to 1,95'1,t~ bush· 
ell, of which 858,000 were export. Fla:­
ure. Ihowina: th~ amount of 1964 crop 
durum placed under loan are nol yet 
available. 

Support Price 
The tenninal aupport price lor No. I 

Hard Amber Durum, MlnneapoUI·St. 
Pnul, is ,1.'13 per bushel. The market 
price hal been lomewhat depreued by 
the large overall .upply, and 11 II ex­
pected that loan participation will be 
quite heaV)'. In addition to the loan pay­
ment, growen who cooperated with the 
wheat proa:ram in 1964 were provided 

11M 1111·1. leu 11M 11"·11 III. 11M 
'1'1 2'1.1 2;.0 21.0 an 1,450 2,166 

1,865 21.3 2I.G 29.0 27.342 4','162 M.m 
112 11.7 14.0 !G.O ' 117M 1,&28 I.NO 
liB IU 22.G 24.0 2,937 3.841 4.G12 

7 2'1.0 61.0 65.0 4N 671 SB5 

2,349 21.0 2.1.7 21.0 SS,3as 51,241 &5,718 

with markeUna cert1ftcald valued at 
'10 cents per buabel on that portion of 
their larm markeUna aUocaUom deall­
nated lor domeJtJe we and at Z5 cent. 
lor certUlcate. on marlteUna allocations 
d .... nated for export. 

Over the yean, durum wheat hal 
ordinarily commanded. I premIum over 
other IprinJ wheal. With the abundant 
IUPPIy avalllble th1s year, prieea have 
boen iUliled pretty much by the loan 
level. The mldmonth avenle price re-­
celved by North Dakota farmen July 
throu,h December 11M ... ,1.18 com­
pared with $2,01 the aa..me period in 
1963. Cub prico for No. 1 Hard Amber 
Durum at Kinneapalla durin, July .. 
December thla Huon started in • ran,e 
01 ,1 .7HI.B5 In .uly July but dropped 
to ,1.57-,1 .88 in AUIUll The top of the 
ranle h .. held at around ,1.7& durin. 
the Pllt several montha with the low 
end of the ranae for No. 1 Hard. Amber 
Durum talUne al low u ,1.55 in De­
cember 1964. 

11_ JIW·Oriod 
Productlon of semollna and durum 

flour by mUla of the United State. in 
the IBM calendar year estab11lhed a 
new aU· time ~, IttOrdln, to dlta 
compiled by Wnne_poll. otftce of the 
Alricu1tural MarkeUna: Service and the 
Bureau of the Censul in Washinaton. 

The 1964 outputil placed It 12,023,000 
cwt •. , compared with 11,081,000 In ID63. 
represenUna: an Increase of about 1'1 per 
cent. Prior to the 1864 record, the all­
time hlah In semoUna production wu 
11,367,000 cwll. in 1948, D year of un­
ulual export demand for both aemolina 
and macaroni products. 

The 1904 output of 12,023,000 cwtJ. 
compares with 8,660,1X)O In 1982, a total 
of 9,755,000 In 1961 and 10,188,000 1n 
1960. 

Included In the output tor 1* are 
1,037.000 cwtJ. of blended. products 
made by lrindin, both dwwn and hard 
whe:atJ. In 1113, blended producU ac­
counted for 1,170,000 cwU., while the 
toW In 1962, .t bel,ht of the alIort ... 
followlni the excepUonalJ¥ anal1 IMI 
crop, .11 •• "2,000 cwlJ. Output of 
blended products in IDSI wu 2,814,000 
c:wU. 

Grind of durum wheat by U. S. mllb 
in the 1964 calendar year amounted to 
28,'122,000 bUlhela. ThIJ comparet with 
24.455.000 In INS end 15.;11,000 In 1962. 
Durum wheal mills reported thlt they 
around .l1JhUy mora dun.tm dwinl; the 
July-Deeember period Ul.IllI In the eom­
parable period In INS. UI,08I,ooo bush­
ell were lround with a total output of 
11,870,000 cwta:. or durum "roductJ. 

Expono IIow 
Durum exports were ver, alow dur­

ina: the tlnt .is months of the 11M crop 
year. Only 839,000 bw.hell have been 
Ihlpped. over seu a.alrut 3,10'),000 the 
.. me montha in lOSS. 

A lUl'Vey made by the North Dakota 
Crop and Livestock Reporttn, Service 
revealed that Welll wu the mOlt. popu­
lar variety of durum whelt planted In 
North Dakota in 1964, accountinl for 
77.5 per cent or the acreale. Lakota 
ranked aecond with 19.~ per cent. Lanla 
don .at third In popularity and ae­
counted lor 1.9 per cent of the .tate'. 
durum acreale. 

III Cauda 
Fannen In the Prairie Provincel ol 

Canada plantN 12 per cent fewer acre. 
to durum In 19tH than in 1M3, and 
baaed on mid-October conditio"" were 
expected to harvelt ",800,000 bushell. 
Thll was quite .harply below the 113,-
400,000 "ulhels harvested in 1M3. 

Mldmoath annge prkel ncelnd 'or Du.nuD WbHt bT lIonb Dakota 'anDNI 
J.... F.... Nor. Apr. Nor JUDO Julr AUf. IIopL 0cL 

1963 .. . ...•••••••• 2.23 2.:12 2.22 2.23 2.18 2.14 1.12 I.n U2 2." 
1064 •....••• . • . • •• 2.03 2.02 1.96 U2 I .BO 1.4; .1.42 1.35 1.38 1.38 
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The Dominion Bureau of Statistics 
states that about 60 per cent of the crop 
will grade No. 2 and No 3 C.W. Maca­
roni qualUy I. equal to that of last 
year" crop. The 1064 crop II also higher 
In protein content and In percentage of 
vitreous kernels. 

The vllible supply of Canadian dur­
um on December 31, 1964 was 44,234,107 
bushels compared with 28,691,1167 bush-

els on that date In 1903. Commercial 
dlsappearance-domestic and export­
during the current season (August 1-
December 30) amounted to 13,408,447 
bushels against 14.776,670 the same pe· 
riod In 1063. OVerseas exports account· 
C!d for 12,100.000 bushels of the dis­
appearance. During the 1963·64 crop 
year Canada exported a total of 24,735,-
056 bushels of durum wheat. 

"onmber "timat. of Canadian Durum Production 
Acreage YI.ld per Acre Production In BUlh.11 

Province 1983 196" 1963 100-1' 1903 1064' 
Manitoba 140,000 120,000 17.1 21.7 2,400,000 2,600,000 
Saskatchewan .. 1,'196,000 1,541,000 25.6 17.1 40,000,000 26,000,000 
Alberta .......• 234,000 221,000 21.4 22.0 5.000,000 5,000,000 

Total . . .. • , .. 2,170,000 1,888,000 2,1.0 17.8 53,400,000 33,600,000 

1M lndlc:ated on lhe ba.l. or c:ondllloni on or about October 15. 

Durum Situation 
The Departmenl of Agrlculture's re­

port on The Wheat Situation as of 
March 1 eltimated the durum supply nt 
107,000,000 bushels, an aU·lIme record. 
Export. of dururn continue to be ur­
ried at 5,000,000 bushels lor the current 
year, although during July·January 
lhey totaled only 1,000,000 bushell. Do­
meltic disappearance of durum is 
placed at 27,000,000 bUlhels, and Q 

cal'T)'over of 75,000,000 bushels Is Indl· 
cated for June 30. The Commodity 
Credit Corporation owend 32.822,463 
bushels in commercial elevators at the 
end of the year, and It wal expected 
that substantial quantitiel would be 
added to this figure as of March 31 by 
delault of current crop loans. 

Durinl March, U. S. exporters ..... ere 
reported to have sold 1,800,000 bushels 
of durum to France and 430.000 to Par· 
tug.l. The Commodity Credit Corpora­
tion moved 129,000 bushels of No. 3 
Hard Amber Durum for export at II 

price ol ,1.65 per bushel, delivered 
track Gulf or Atlantic: port •. 

The domestic: mlll,rlnd was hcavy 
durin. Lent, and .hippln" directions 
brisk. Most mllls worked at top capac· 
Ity. Seuona! slowdowns were antid­
pated after Easter. 

Planting Intentlana 
March 1 planting Intentions for dur· 

um were let at 2.350,000 acres, down 
two per cent from the 1004 acreage of 
2.398.000, but 29 per cent above the 
1959·63 averale. In North Dakota a two 
per cent increale II planned-olIacl by 
a 14 per cent reduction In South Da­
kota, down 22 per cent In Minnesota 
And 28 per cent In Montana. 

Canada reported a visible supply of 
durum wheat at 45,300,000 bushels us 
ol March I, compared willi 32.5i'l0.000 ut 
the .ame time a year agll. Clnadlun 

formers in the Prairie Provinces intend 
to cut their acreage sharply in 1965. 
They Intend to plant 953.600 acres this 
seaton, compared wllh last year'l 
1.888.000. 

Groin In.pection Chong .. 
Some major rc\'lslons in grain Inspec· 

tion procedures are under study in the 
Grain Division of the Agricultural Mar· 
ketlng Service. The suggested revisions 
are based on two main premises-that 
the cost of supervising grain inspection 
activities should be seU·supporting and 
Iho.t the mandatory Inspection provi· 
sions In the U.S. Grain Standards Act 
should be terminated unless they are 
applied equally to ul1 methods of trans­
portation. 

In line with these basic premises. the 
Gruin Division has raised 13 possible 
points or revision In present grain in· 
spcction procedures. Edword J . Overby. 
director of the Grain Division. in sub· 
mlttlng these possible changes for can· 
sidero.lIon by various grain groups. has 
indicated that "the Department's posi· 
tion Is stilt open, subject to further 
study and discussion." 

l-Inspectlon of Grain in domestic 
commerce should be on 0 completely 
permlss"'e basis insofar as the U.S. 
Grain Standards Act is concerned. 

2-Use of official grades and/or other 
grades or names in domesllc commerce 
should be on a completely permissive 
basis. 

3-U inspection is required. submitted 
sample inspections should be considered 
official Inspections if accepted by the in· 
dustry, ..... ith the stute and federal gov· 
ernments nnd trade Groups de\'eloplng 
objective sa mphng devices and proce· 
dures. 

4-AII export c rain should be unIdal· 
Iy inspected ut the time of luuding In 
the export currier und Ihe inspt'Ction 

certificate should ac.:ompuny the ship· 
ping papers. 

5-Llcensing 01 inspectors should be 
confined to employes of inspection ngen· 
cles that have signed cooperative agree· 
ments with the Department. 

6-The cost of federal supervision 
should be obtained from inspeclion fees . 

7-Federal employes should be au­
thorized to provide inspection service at 
points where it Is not otherwise avail· 
able. 

S-False representations with respect 
to inspected grnln should be prohibited 
by law. 

D-Federal Inspection licenses should 
be issued only to persons who have 
demonstrated their competency to in­
spect grain in accordance with appro\'ed 
procedures. 

IO-Inspectors should be authorized 
to issue lot certificates on the basis of 
samples obtained and submitted by 
bonded warehouse employes. 

II-If Inspection is required in do· 
mestic commerce, both the shipper and 
receiver should be responsible lor hav· 
Ing the grain Insp<!cted. 

12-QuaUfted lot certlftcates should 
be issued whenever samplings and in­
spections are not perfomed in a com­
plete and npproved manner. 

13-Whenever complete samplings 
ban be made, dual-grade ccrtiflcates 
should be Issued only when the portions 
differ In condition (heating, musty. sour, 
etc.). 

CCC SUlpend. Statutary Sale. 
The Commodity Credit Corporation 

has suspended statutory whent sales on 
the grounds that sules for domestic un· 
restricted use have been smull in recent 
months, and stock now llt producer's 
hands or In commercial channels Is 
ample to meet needs. Actually, the De­
partment has sold little or no whe'lt lit 
statutory prices since early November. 

New Wheat Offices 
All the major wheat producer or~nni· 

zations In Washington hn\'e moved to 0 

building at 1030 15th Street , N.W. The 
groups that will occupy the offices. all 
adjoining on the 10th floor of the huild· 
lng, are the Nationol Assochilion of 
Wheat Orowers. Oreat Pluins Wheat. 
Inc.. Western Wheat Associlltcs nnd 
Bulgur Associates. 

Patatoes 
Potato prices ore poised for a tumble. 

After hitting the highest le\'l'!s in over 
thirty years. heavy pluntings in spring 
areos promise large SUpplies by luIe 
April muving 10 market ubuUI three 
week. earlier thun last yeu!'. 
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The Ell Problem 

E.g producer. are In the throes of 
economic disaster, report. Fannen 
Union Herald. Prices are down to 26 
and 27 tentl a douR on the Chlcalo and 
New York markets. Fanners In the 
Upper Midwest are reeelvlni price. as 
low .s 18 cents a doun. 

Iowa'. Senator Jack MUler hu called 
upon the Administration to resume Ita 
dried ell purchaslnl prolrarn, while 
expreulnl hi. concern over the fallure 
to take .clion to Itabllize thl! ela: mar­
ket. Senaton EUltme McCarthy and 
Walter Mandale of Minnelota have 
urled a surplus removal proll'm. 

Much of the ell and brantr bUilnen 
that uaed to be • routine part of api­
culture In the Upper Mldwe.t hu p-avl­
t.ted to the South. for • number of 
reuon •. The), aU have a problem. 

c .......... En ProductloD 
ItsS to •• , 

Florida 
ArklnlU 
Geora" 
Mlaluippi 
Alabama 
South Carolina 
Arlzon. 
eaUfomla 
North Carolina 

HO" _ 

Wuhlnlton 
New Mexico 
Texa. 
Loulsana 
South Dakota 
Indiana 
Ohio 
Vlralnla 
Connecticut 
Maine 

up 218" 
up 212 
up 205 
up 193 
up 1&1 
up 1('1 
up 82 
up 'I" 
up '12 

Oro;;;on 
Idaho 
Montana 
Nebra.ka 
Iowa 
Kentueky 
Tenneaaee 
Welt Virginia 
Pennsylvania 
New York 
Rhode Island 

0.8" 20" Dec:rMM 

Nevada -52% 
Kansa. -43 
Maryland -43 
Delaware -43 
Oklahoma - 41 
Mluduri -34 
North Dakota -30 
1Il1nol. -29 
Wyomlnl -28 
Colorado -28 
Utah -26 
New Hamplhlre -26 
Minnesota -25 
New Jersey -25 
MauaehulCtll -24 
Vennont -21 
Michlll1n -21 
WllCOftlln -19 

- ........ 

The Itl Market 
The eo market hal been erratic. 

Around the first of the year, market. 
dropped to the lowe.t level In lOme 
time. This broulht about heavy flock 
liquidation particularly to Imall farm 
flockJ. 

The relatively mild winter was con­
ducive to heavy ell production, but the 
month of March has seen more .now, 
Ice and cold weather than the relt of 
the Rason put tOlether. Thla hal hurt 
production and held up lome eggl In 
the country. The Hatchery Report 
Ihow. 20 per cent leu el.-type elll in 
incubators on March I, 1965 than in 
1Nf, and thll has caused .ome Intere.t 
in Ilorale Ihell elll, promptinl the 
future markets to advance. 

110 Qo .. nu:M1U Program 

The aovemment hI. contributed to 
confusion by announcin« at one time 
there wouht not be a purchue pro­
cram, and then tumlna around .nd 11)'­

In. they were takln. anoth<!r look .t It 
alaln. The late.t report seem. to be that 
the Department of Alriculture has not 
ruled out a purehue prolram, but feels 
that the type of operation that it has 
used in the pa.t mllht do more harm 
than lood. Tltl •• tm leavel the market 
unanlwered. 

Based on all IIlure. of number of 
hen. on the famu, pullet ~placements 
to March 1 and the averale nile of lay, 
eal' hould be plentiful and at attractive 
price •. Durin. March, the market hal 
been quite linn .nd Ihell elll hard to 
buy for breakln,. After Easter the 
breakers nonnally let a very larlc 
Ihare of ell production 

_IUp 

Current receipt. In the Ch icago mar­
ket durinll Marth ranled from 21.5 cenll 
to 18.5 canta a doun. Fruun white. 
have been lleady at 10 to 11.6 eenll per 
pound. Froun whole elll ranled 20 to 
23 cents per pound, 1.5 to 2 eenll hllher 
In New York and Philadelphia. Llaht 
colored frozen yolk. quoted. in New 
York and PhU.delphia only, rauged 44 
to 52 cen". 

lJquld eu used for immediate con­
sumption totaled 5.834,000 poundl as 
compared with 5,375,000 pounda In 
February lalt year. QuantlUe. used for 
dryin. totaled 17 ,S40.000 pound., up 
48 per cent from the quantity used In 
February 1184. Liquid ell froun was 
28,162,000 pounds, .1Ilhtly leu than 
quantity froum In February lut year. 

Ell acilid. production In Febru.ry 
1965 totaled 3.866,000 pounda-an In­
crease of 33 per cent trom February 
1964. Production of whole ell lOUd. 
was 592,000 pounds compared with 202,-
000 poundl in February 1184. Albumen 
.0Uda totaled 1,280.000 poundl, 44 p:r 
cent more than the 891,000 pound. p~. 
d~ced in February 1184. Output of yoJ,k ~ 
.0Ud. wal 1,170,000 pound., 27 per cent 
more than the 918,000 pouncb produo:.od 
In February 1&&4. Production of other 
IOUdt wa. 824,000 poundt, 8 per cent 
less than production of 896,000 in Feb­
ruary last year. 

Pamuriaation Coil_ Far 
The Chlcaso Mercantile Exchanle in­

troduced a frozen ell future. contud 
with new speciflc.tions c.lIInl for pas­
teurization of the product. The new con­
tract Is In line with propoJed chan,e. 
In Alriculture Deparement relula~. 
un lradinl and Inspection of ell P " 
ucIL ~~'I". 

The proposed amendment woul -~fi' 
quire palteurh.ation or te.linl of allllt, 
products at Government - IftI~ 
planta after June 1. A Governmeli an­
nouncement .. Id pllteuriuUonl .. hll 
been found to be etfeetlve In deltrStP,1 
bacteria, such II .. lmoneUa, whlct- !:an 
cause Clltr&inteltinal dl.turbancp. 

New speclRcalion. requlrinl pas~uri­
zatton of frozen eUI delivered abln.t 
future. contrad. on the Mereantlh! Ex­
change were placed in elled beealiMior 
the expected change In Goventmen\ 
Itandard •• E. B. Harris, exchanle Ift"­
dent, said. The old contract which ~Idn't 
require pllteuriutlon WaJ deliited by 
the exchan,e earlier this year. 

Dried whole elll were quoted In a 
ranle of 94 cent. to $1.00 a pound. while 
dried yolk .olida Itartlng the month o~t 
at $1.07 to $1.14 a pound, dropped to 
$1.00 to $1.04 • . 

Conteclina AcI,ertillnl 
A. rull pa,e ad In color In the Febru· 

ary 261uue of Life Ma,ulne Aid: "Our 
Contadlna· Tomato Pa.te never leU 
tired of Ipalhetti. If you do, try: ' I • •• 

And then they pictured SteUlne, Dllall, 
Mafalde, Fu.111I, Marlherite, Tofe, Mar­
uzel1e, Cappelletti, Rilatlnl, TriangolJ, 
Fettuccine, Farfalle, Occhl dl Lupo, 
Gemilli, HoteUe, Cavatel1l .nd Gcocchl. 
In the lower rilht·hand comer was pic­
tured a Atlslled male conJumJnl ".U 
purpose pasta sauce" on hll favorite 
dUb. 

Liqulcl Egg Procluction Up 
ProduetioJ'l of liquid egl and liquid 

eag producll Unlredlenll added) during 
February 1965 wal 51,336.000 pound •• 
13 per cent larger than the February 
1844 production of 45,589.000 pounds. 
accontlnl to the Crop ReporUnl Board. 

....... / 

all our egg products 
make sure your shipment 

.i~ salmonella negative. 
a written guarantee? 

get one. 

HENNINGSEN FOODS. Inc:. 
!!),,,.~tY' X.I fj'",,1,,{J 

eo ~AST "ORTY-S~CONO STRCCT 
NEW YORK 11. N . Y. 

... u ...... ,,' HI"" 7 - I!ilO 

Ale loodie eOI'pO ... tioa 
650 Senath lAke StrHt 
St. Louis n . "UlOUri 

Atentioeu !'r. Da"' •• 'chard. 

DIal' ttI' •• ichua r 

Karch 10 . un 

We .... shippiaa thll ut. thl follovinl 60/1751 dnaa 
(10,500 pound.s) or our srlAY DlUO ICO you. SOLlDS MPA 
l ·color to your St. Louis plant, fbi. product " •• 

"producad .t ClUJ' ".,.au. 148 .. a.ka plat. 

The followiaa U the labos'atory anal,,,. of thb producer 

Mo. of ..... 
.~s al 101-120 20 4.71 l.O 
..... al 121-140 20 4.81 2.9 
.... 1 ~""'.110~!'r" · ZO """"'... 4 . ''1. MO., . .. l.l 

(j~flIrtba" ca .. tif, the product to be fr .. or Sa"'OI11 •• i" ".~ 
...... ~ tho Ofllela! ,0001 ad DrIll ......... (lIGrth .... hod) J 
upoII receipt lD fOUl' pleat. _ .. _- .... 

. .. ... 
SiDe.rel,. 

HllQlUlCSIM rQCDS I III:. 

D •• <t.~/~1 -
t.chnical Di ... ctor ~ 
....... ch , Production, 
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United Slot .. Liquid Egg Production and DI"r."ltion 
Crop Reporting Board. Walhington. D. • 

(Figurel In 1.000 poundl) 
For 

1914 Whole Albumin Yolk Fnea1n, 
JanuDry " ... ..... 12,750 D, '!84 5,935 17.790 
February .. ... , .. . 19,436 15,CJ67 10.186 28.302 
March . ... , ...... . 23.704 22,239 15.788 39,083 
April ............ 39.904 27,'!86 17.883 50.375 
May ...... ....... 48.632 2D,~23 19,048 57.271 
June •... ... ...... 47.612 2S." 33 18.124 54,300 
July .. ... " ..... , 35,010 19,461 12,868 37,455 
August .. ...... , .. 21,134 12,,}30 7,873 21,564 
September ....... 16.628 11,167 7.183 18.945 
October ......... . 17.586 11,007 7.119 19.371 
November 15,067 11,079 6,892 17.045 
December 13,859 13,254 8,184 20,105 

Total ........ 311,328 210.570 137.063 381 .606 

Recommended Varietl .. 
The Crop Quality Council has dis. 

tribuled the 1965 wheat Variety posten 
to country elevators, implement com· 
panle., banks, county agent., govern­
ment airlcultural omce., and vocational 
agrlcullure departments in Minnesota, 
North Dakota Stewa rt e31s recommend­
tana. 

Well. and Lakota varieties of durum 
arc recommended for nil states. In 
North DakotaStewart 63 Is recommend­
ed as D Jater malUring tall but weak 
.trawed variety. It has good stem rc· 
Ilstance, large kernels, nnd good qual ~ 
ity. Langdon Is recommended for cer· 
tain sedlons of Montana, allhough sun 
susceptible to prevalent .trulns of .tem 
rust race 158. 

General MiIIl 
ShoWI ImproYiment 

General Mills has announced a record 
in both net earnings and earnings per 
share of common .tock as the company 
released preliminary ftgures at the 
three-quarter mark in its current fl scal 
year. 

Enrnlngs per share of common stock 
are expected to be $1.93, an Increase of 
31 % over the $1.47 for the same period 
last year. Net earnings after taxes for 
the 39 ..... eeks ended February 28 Bre 
expected to be $14,900,000. an increase 
of $2,800.000 o\'er last year. 

Sales for the flrst 39 ..... eeks of the 
current year were over S-417,000,OOO. 
This is an increase of more than $28,· 
000,000 over the first three quarters of 
Inst year ..... hen adjustments are made 
to put the two years on a comparable 
basis. A total of nearly $17,000,000 in 
sales last yenr came from operations 
sold or discontinued prior to June 1, 
1904, the beginning of the company's 
current fiscal year. 

Chuirmnn C. n. Be1l Dnd President 
K W. Itnwlln.:" ~nld thut !'It cady proll-
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ress in the company's expanding con­
sumer food operations and strength in 
the specialty chemical business aecount­
ed lor the good results. Unsatisfactory 
proHt margins continued In the bakery 
Hour business. 

Intemationol Milling Di.idend 
International MIlling Co., Inc. has de­

clared a regular quarterl)' eli vldend of 
30 cents D share on itl common stock. 

There are 2,351,083 common .hare. 
outsta nding. International became a 
public corporation In January, 1964 with 
a public offering of 450,000 shares. 

The regular quarterly dividend on the 
four series of preferred . tock was 8110 

declared. 

N.M.M.A. 6101 Aftftu.1 M.et;o, 
Hot.I .U"" .... No. York City 

Jul, 11.14. 1965 

For Jmmedl •• e 
Dry\D, U .. Tolall 

7.324 2.841 27,955 
11.912 5.375 45.589 
16.127 o,nt 81.731 
25,859 8.839 85,073 
31.631 8,101 97.203 
31.687 7.782 93,769 
24,302 5.582 87.339 
15,223 4,250 41.037 
11.560 4,673 35,178 
11,793 4,808 35,772 
10,932 5,061 33,038 
10.700 4,472 35,277 

209,250 68.105 658,961 

Du Pont Sen High 
Du Pont Company sales In 1964 es· 

tabUshed a new high for the sixth con­
secutive year, Lemmot du Pont Cope­
land, president, said in hIs annual re­
port. He described it as "a lood rear 
for the Du Pont Company and one of 
continuing growth in the face of in­
creasing competition." 

Sales of $2,761,000,000 ..... ere 8 per cent 
above the previous hllh of $2,5~~,OOO,OOO 
in 1963. Physical volume of sales was 
II per cent greater, while the company'. 
index of selling prices avetlleel about 
2 per cent lower than In 1963. 

Creamette p ... ident 
Robert H. Wl11laml has been eleeted 

president of The Creamette Company 
to succeed the late Jame. T. Williams, 
Jr. T' .: Creamelle Company manufac­
tures mlcaronl products in Ihe United 
States and Canada. 

Tue MACARONI JOURNAL 
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Finest Quality 

DURUM 
SEMOLINA 
GRANULAR 
FLOURS 
Call Ray Wentzel 
MILLING DIVISION 

DOUIGBlmOV 1I~m>ltl1~"Lr~1I~~. INC. 
SINCE 11S6 

Ph.fto 246·2101 • NEW RICHMOND. WIS • • Quolll, 510'0 1856 
CN~" In Pla.tlu- Packa,ln, Machinery - Farm f •• d._ EI.ctronICl- PrlnU". 

JACOBS·WINSTON 
LABORATORIES, Inc. 

£!IT, 1910 

CONullin4 .nd AntlytiC41 Chemi"" .peciaIiz;n~ 
in .11 matte,. involvin. the enminafion, produc­
tion .nd labeli". 01 MaCilroni, Noodle and E.~ 
Product •. 

l-Vitamhtl and Min,ral. Enrlch""nt A •• a" •. 
2-E •• Solid. and Color Scar. in Egg., Yolks and 

I" N .... I ••• 
3--Semollna and Flour Anal".II. 

4-lod.nt end hlMet In, •• tatlon In'llltigation •. 
Microscopic A .. al" •••• 

5-SANITARY 'LANT INSPECTIONS AND 
WllnlN II'DITS. 

James J. Winston. Director 
156 Chambers Street 

New York 7. N.Y. 

MAY, 196~ 

You are Invited 

to attend the 

61st Annual Meeting 

of the 

Notional Mocornoi 
Manufacturers 

Association 

Holel Billmore 

New York City 

July 11-14. 1965 

/vail-onu' M (i.CuIlClH i 

Ma.nuJa-ciullell1. lIuociuiion 

For reservations and details write 

Box 336. Palaline. III. 60067 

~7 
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Fifty per cent of aU interview. faU 

because the aalelman auumel a paulve 
role before the buyer. 

Th1Ila "pectany tNe when the bu)'er 
reactJ neestlvely to the teJ ~.:r. Some­
time. the PJ"OIpec:t only t .. lI to frown 
and the saleaman tremble. In hll .hoes. 
Before lon, he II ple,din, and whlnina: 
to be heard. 

What a terrible way to lose a aalel 
He mlchl •• well haYe told the pfOIpecl: 

"Don't buy from me. I'm incompetent 
and not very bright." 

The interview i, the payoff, the mo-. 
ment of truth In sellinl. AJI your train­
inl, preparation, and pl.nnine are aim­
ed at the moment when )'ou stand be· 
fore a prospecl. The Idea of blowln. 
lueh Dn opportunity seems Incredible; 
yet many do eYery day. 

The major realon for thlJ 11 that the 
• ale.man automatically adopts alec­
ondary position. He become. the pupU 
Instead or the teacher. 

Now let', chop the interview down 
to .lte. 

Buy.r " .. dloa. 
First, it .hould come a. no surprise to 

the IUllelman when he aetl a cold .houl­
der from a prolpeel. The latter Is react­
inl accordlnl to his experiences with 
hundreds of salesmen, mOlt of whom 
were mere order takers or worse. They 
didn't know their ItOry; they were 
phonle., etc. 

So even thouah you may be 8 flrst 
rate man in every re.ped, you .tlll 
must .utrer from the .Ins of those who 
preceded you Into that buyer'. office. He 
doe.n' t know you and has no reason to 
exped that you'll be any different than 
the othen. The pro.peel has aU hi. de­
fense. up. You're lullty before you even 
let a word In. 

2K 

SMootH . S.EtLING~ 
~ . . { ....... 

• , ca-.' N: K.i.jl --
HOW TO SIT UP AN INT •• VIEW 

n .... M •••• f 12 ..... 1N1ll1a •• !tIC", 

A roulh lime? Yes. it u. but it letl protpedl beau. of ~hlt he doel for 
euler if you .tart plaJlnI your ruin them. 
Irwteld 01 hiJ. If yOU have the lUll and "But J don'. Itld my_U," Dave told 
.bWt)" to aurvlve thOle ftn\ feW mo- me. "When J ftnt Ilarted _lUnI J UIed 
menll 01 hotWlt7. you Iland a better to brine: them the ume 1dn4 of dope 
than ewn chance of not ml1 walltlnl and .ametimes didn't even let a anaU 
oul with OIl Older. bul 01 ..... llnI. Older for my palna. 
permanent CUltomer u well ."'l'ben an older salesman .t me 

Show that buyer yOU .... tolally dlf- ....... hL He MId the way J .. u deUver­
ferent than other aaleanen he'. con- lnt the InfonnaUon wu all wronci J 
rronted.. Let t-..lm know riabt oft that wu hHltant. aimOlt apololeUc. He 
you don't want to be treated Uke the bUlht me to be forceful. to take charee 
reat of the pack. But to create th1Ilm- of the interview. Now they IlJten to 
prewon, yuu mUit take the otrerWve. me." . 

.. ".. TMCbN When t wu IelUn, 1 made it a point 
to read the Wall Street Journal from 

To be the aurellOr you mull auume I ] 
a teachiOl role. You are brtn,ln, valu- flnt to lut pale every day. The Icll 

learned t tranamltted to my CUltomen 
able knowled.e into the pf'OlPtCl'. of.. did ' 
flee and he .hould be made aware of It and pl'QlPCCll. many of whom n t 

have Ume to read the papers thorou,h­
The purcha.in. alent for a lar,e cor- I)". "any time. ] fed them new. about 

poratlon .. id to me: their own induatrlH which they hadn't 
"J lee 6,000 .. leamen a year and every known. I can honeatly JQ' that the. 

one or them, even the Ilupld one .. live buyen looked forward to my vllita. In 
me information t can ute. They are ter- addition, J read everythlnl I could 
rifle source. of knowled,e about our about the Ilate 01 bUline ... the market, 
Indullry. their competition, production. credit and 10 forth. I tried to make my­
,eneral btulnell condlUona, you name aeU a bu.lneu encyclopedia. My learn­
It. Whenever a uleaman leaves my of- 101 paid oft' in wet. 
flee, J dictate Into a machine the nU,-
gell that he dropped. Saleanen are uae- .......... 
ful to me," An interview can f.U even If )'ou let 

You didn' t know you were that .mart. an order. If you .U '.,000 worth of 
did you' Don't preen lu.t yet. however. merchandlAe when )'OU could have sold 
Alk younelf ftnt if you are ualnl your ,2,000 worth, the interview wu not a 
..,acity for your own advlntlle u well .ucc:eu. 
as the buyer'a. So many .. le.men today pau up an 

euy opportunity beeau.. they don't "adtaI. CoeIIdeDCe think of related .. Uln" Even a haber-
Here we 10 Into the area of pl)'cholo- duber clerk it alert to thI. poulblllty. 

11. ObvloUily yOU can·t appear before a When you buy a tie. he'll uk If )"ou 
bUYl.!r wearinl a .I,n that relda: "I am need lOX or handkerchief .. And in IU­
• teacher. LI.ten to me,n He mUll be permarkell tartar .auee and lentoN 
made to feel that you occupy a principal will be dlaplayed over the frozen ftah 
potition In the Interview. For thll yoU cue. The telephone company IeUs loti 
mu.t radiate conftdence and authority. of extension phonel JUit by IUlleitinl 

Be more than a leUer. Be a bearer of them. 
important facll and inlonnaUon which Don·t itolate your line. If you have 
will help the proapect in • very concrete related itemlo pUlh them. The CUllomer 
way. Make him believe that your com- can only Jay no and he it quite Ukel1 
inl .u the be.t thin, that happened to to 18)' yea. 
him aU day. Ritchie Graves. a piper producta 

Dave NlcholJ, a food produclI .. lei-
man.l. often thanked by C'UItomerI with (Contlnued.on Pace 10) .$ 

~ .. ~-=, __ ~.,~;......,.,,~~~~.':;:.TH8 MAcA~1 ;Jr~~~t. 

TO INSURE THE QUALITY IN ANY MACARONI 

PRODUCT~ ALWAYS SPECIFY ~-"I 
WHETHER YOU'RE MANUFACTURING LONG GOODS 

~t §§§~~: OR SHORT (f (? C?, EGG 

NOODLES I I 'J OR OTHER SPECIALTY SHAPES, 

e.s'~YOU'LL FIND~"" liS ~~,:,!.AYS UNIFORM 

IN COLOR AND GRANULATION. i::::nnTi BECAUSE OF 
::::::::: : : :: 

OUR UNIQUE AFFILIATIONS IN THE DURUM WHEAT 

GROWING AREA,~~fwE CAN SUPPLY I THE 

FINEST DURUM ~I'WHEAT PR~~UCTS AVAILABLE. 

AND WE SHIP EVERY ORDER/Pl/AT THE TIME ~7:~ 
'"AMIERI ~~ 

PROMISED. BE SURE ... SPECIFY 

A ••••• ILLI NG DIVISION 
I'ARMERS UNION GRAIN TERMINAL ASSOCIATION 
Mille .t Rueh City, Mlnn.-aeneral OHlc •• : St. Paul 1, Minn. 

T.I..~"ON.I MId •• ,. ••• 4~. 
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How ... Int."lew­
(Continued from Pale 28) 

lalelman, said to me not lon, .,0: 
"We've lot a natural letup for related 

salel, napkllll, paper toweJa, bathroom 
tlnue, etc. Yel It.'1 amwnl how many 
lale.men In my IIrm .Imply never try to 
lell .Imllar iteml. Some of them could 
be makinl twice 81 much money 8' 

they are." 
You're actually performlnl a lervlce 

for the buyer when you menUon re· 
lated productJ. If you don't, he may 
very well buy them from your competl· 
tor the next day. He of len neecil a re· 
mlnder. 

Joe MorrlJ, a IUe huurance salelman, 
once IOld a ,50,000 policy to an old 
coUele friend. Three month. later Joe 
ran Into hll chum at a IOClal function. 

"By the wayt" Joe said, "we offer an 
awfully ,ood annully pfO,ram to M!nd 
your younllter to collele." 

HI. friend .mlled nletuly. 
"You know, Joe," he aald, "I wish you 

had mentioned that when I boulht my 
Ufe policy from you. About two weeki 
ala my wife'. coualn .old r-,~ Jl ?OUey 
tor my .on'. educaUon." 

The old adale, "Itrike while I he Iron 
II hot" may have been meant for .all!l· 
men. When you are acroll the dcsk from 
the buyer, use the opportunity to Jell 
him everythlnl you can. Don't walt un· 
III next time you lee him. That will be 
too late. 

au.. Old Siory 
Interview. allO fan bec:aUJe the .. Ie.· 

man is dun, repetitioUII and a bore. He 
tcU. the same old story In the lame old 
way. Even tho pausu between Jen· 
tence. are the .ame length. There is not 
a Ipark of orillnaJity. 

Unlcu you can make younelf db· 
tlnctlve in lOme way, you are doomed 
to mediocrity. 

The lucceutul salelman 11 one who 
varlel hi. approach, who I. not wedded 
to a fonnu)a In makin, hi. presenta. 
Uon. He .trlve. to be Intere.Un, as well 
u Intonnative and, If need be, he can 
even be entertaln1nl. I don', mean he 
mu.t tell off·color Jokeli that IOrt of 
thlnl Ja paase. But If he can .pread the 
trult. of hll reading or specia) Intcre.u, 
he can .park1e during an Interview. 

There i. more than one way at telUng 
" sale •• tory. If 20,000 lalelmen arc reel· 
ing off the .ame Iplel, that is no reuon 
why you Ihould, too. The overage In· 
come of theBe 20,000 may be $7,500 a 
year. It'. no trouble to ride along with 
the herd: the problem Is to 10 your own 
way. Only by .lrlkinl out on your own, 
will you utt youraeJf above the mob and 
gel Into a hilher Income category. 

At the IOlel training school of a big 
clectronlct manufacturer, fre.hmen 
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M1nmen are required to draft aD en· 
tlre)y orllina1 lila talk before a panel 
of experienced aaleamen. The tralDee 1a 
Iraded on the hula of bow new b1a talk 
lOund. to the panel. 

One way to Uck thl. problem ot dull .. 
ne .. II to make a reeordlne of your talk. 
Then put yourself in the poaIUon of • 
buyer u you play it back. How doe. it 
sound to you then? Be abloJute17 mer· 
cllell In your criUque. 

Then deliver another talk. ellmlnat· 
Inl all the cliche .. overworked phrue .. 
repetition, etc. You ml,ht abo fool 
around with your be,lnnln,. Perhap. 
the nub of your talk II tucked in lOme· 
where In the middle, or even at the end. 
In .hort, change the whole JpeeCh 
around 11 nec:eau.ry. Perh;.p. It I. even 
better to lelld oft with a demon.ltnUon. 

P ..... AJo.-
You can precondlUon the Interview to 

your advantage If you phone ahead for 
an appointment. ThlJ implle. to the 
buyer that you are courteau. and con· 
.Iderate of his Ume. It abo lell him 
know that your Ume II valuable abo. 
The caU create. a lel11nl .ituaUon be· 
tore you even meet the protped JUit 
by agreelnl to lee you, the buyer lndl· 
cate.lntereat In your product or Jervlce. 

It you can't make an appointment by 
phone, don't Illve up on the buyer, how· 
ever. When you have time drop In on 
him and make your pitch. He may have 
turned you down over the phone be-­
caUM! he'. allerltc to diJembodJecl 
volcett. He wanu to let a look at you. 

I once telephoned a man who refuted 
to Jee me. The next day 1 went to h1a 
om~ and WDI .hown right in. An hour 
later I had a $20,000 order. 

I told him frankly that I had never 
expected to land IUch an order In view 
ot hi. attitude on the phone. 

"Younl man," he J8.1d. '1 wanted. to 
ICe how much penistence and drive you 
had. It a man I.J dt.courB,ed by a tele­
phone call, then he mouldn't be In 
selling." 

To lum up then: The Interview mould 
mark your .upreme etrort aa a Ales· 
man. 'fou mUlt b.J authoritative. knowl· 
ed,eable, tntereltlnl and alert to par· 
aUcl salel. You mu.t be the teacher 1m. 
partlnl valuable and vital IntonnaUon 
to the pros:pect. You mUlt .trive to be 
different, to Iteer away from time-worn 
stntemenu. 

Here 13 a 12-quelUon quiz to deter· 
mine if you are functlonlnl at top ca· 
pncUy during the Interview. If you 
1C0re nine yes or better, you are: 

Sal .. Ammwdi!ou YES 110 
1. Do you feel you take charle 

in moat Interview.? 
2. Do you ever examine your 

.. Ie. talk tor weak spou? 

:. • < ~ . 

I. Do you • .ok ' Imowloclio 
, wbkh wUl enhance lour 

intervlew' 
•. Have you lUUuled. U. in 

.. Ie. in your Jut live inter· 
vie .. ' 

5. Can you tOl'le ahead 
IIDOOtb1T with your aaln 
talk after a frody rec:ep. 
tlon' . 

e. Do you \lie the phone to 
make appolnlmenuf 

'l. Do you try to catch the 
buyer'. internt' at the .~ 
of the interview' 

8. Have you ever lOulht the 
advice of older AleImen in 
plannlna: your interview? 

8. Do you vary your ione in 
In your talk? . 

10. Do you re,ard the proapect 
a •• pupil who will appre.­
ciate worthwhUe lnfonna· 
tion? 

11. Do you feel conftdent be­
fore an interview? 

12. After an Interview, do you 
tf'elyou did eve.rythlnt you 
could to ,et the MAXI· 
MUM order? 

tCoprr\lht l..........aeo .... H. 1Cahrl) 

IIPIINTS FOI 
YOUI SALaMlN 

IIu.J ... and manapment 
uecuUvH are orderiPI nprinu 
of th1a _rlea of article. tor dlJ. 
trlbutlon to their WHlnen. TheM 
will be attractlvely reprocluctd 
in a .. pBle fonnat, three hole 
punched to It a .tandarel (8~ x 
11) blnder......each reprint wID In· 
clude the .U-evaluaUon quiz. 

When orderlnl reprlnu ot the 
variOUl article. of thiI aerie .. ad· 
dreu ordCl'l to the Ceorle N. 
Kahn Company, Marketlna: Con· 
.ultanta, Salel Trainlnl DlviIJon 
- Service Department, Empire 
State DuUdln., New York, N.Y. 
10001. 

PriceJ are: 
I·' copl" (of ea. art.) 50' eL 

lo.t8 caple. (of ea. art) 31~_ ea. 
5().t8 coplu (ot ea. art.) 10_ ta. 
100 or more (of ea. art.) 25, ea. 

You may pr.order the enUre 
JUte" or If you wllh, Individual 
article .. Each artlcl. In the M!rle. 
.. nwnbeftd. P ..... opodf7 10W' 
wlabe. by number. 

110. 1 TIM laI"-." Ie • YU. 
110. I An You a h'_'n' 
II.. ,Gel ~ WIllI 

y ... ~7 

."" .,You·nOll ..... 
(Conllnued on 1' ... II) , 

.. 

MVVAPLEX 
Concentrated Glyceryl Monostearate 

expands your market 

Thla la the year oC the ble chanle ln macaroni producta 
for larae«ale cookinlf. The beat-eelliulf branda of canned 
Ipqhetti (or the home will .ell much better than ever 
before. More c1uaes of restauranUi will serve apalfhettl 
and maearoni diahee. Consumption of your products can 
atart cllmblna: lteeply In IChoolll, h08pitaia, and wherever 
elee the enel'lY·bulidin, .palhettlB and macaronla that 
. everybody love. annot reach the palate ten minutes out 
of the carton. 

Th. old probleml or .Uckiness and mUllhinea can dis. 
appear (oraver thll year. You merely add around 1.6% 
or MYVAPLBX Type 600 Concentrated Glyceryl Mono. 

atearate. That does It . That's how the new magle gets 
into your product. 

Tlllte is not affected . MYVAi'I.EX Concentrate meets 
requirements of U. S. Food and Drug Dcnnltionll and 
Standarda or Identity ror Macaroni ond Noodle Producta, 
as amended. 

To find out how senalble it all is, get in touch with 
Dillillatioll Produrllf /1I(/lllflr;rlf, Rochester, N. Y. 14603 . 
Sales offices: New York and Chicago· Distributors: 
Weat COlllt- W. M. GlIlies,lnc.: In Canada-Distillation 
Products Industries Division of Conadlan Kodak Sales 
Limited, Toronto. 

10~1 
...... PnIIUdI ...... "". ~ , _ ,I Easlman Kodok (olnpany 
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Rep.inh for Sole.men­
(Continued from Page 33) 

Mo. 5 You Can'. Fir. WUhoul 
Ammunition 

No. • You Are a Goodw1l1 S.l .. • 
min. Too 

No. 7 Closing Ih. S.I. 
ho. • How to S.l Up an Inler· 

01 •• 
No. • ReaUng B.lw •• n Round. 
No. 10 Th. Competillon 
No. II Taking a Rilk 
Ko. 12 Pla,lng Th. Shorl Oam. 
When ordering, please menUon 
the name of thla publh:atlon. 

The Art of Packaging 
(Continued trom Page 6) 

through knowledge of consumer need. 
and wants will also be explored. 

Pack_.ln, mlnalement I. concerned 
with lullllUna: requirement. for product 
protection and product marketing at 
lowell pOlllble COlt. 

On the marketlng·merchandLslnl side. 
the major requirement. of a packale 
are ease of handllna: and storage, point. 
of.purchase appeal and consumer con­
venience. 

Packa,lna: coat requirements are ex­
ccedlna1y complex. Not only must the 
cost of purchased packaging materials 
be considered but also the cost of pack~ 
aglnl1 operations in the plant and the 
distribution cosh of the packal1e. 

1t Is obvious that most of the func­
tional parts of a company are conCi!mcd 
with pockal1ing decisions. Sales, ad\'er­
tlsln" production, engineerin" research 
and development. and purchasln, all 
have pieces of the puzzle; none has all. 
All of the pieces must be assembled In 
arriving at Annl packaging decisions. 
Obviously. a centralized packasing 
management function Is necessary. 

The job of packaging management 
Is to alSemble all of the Information 
needed and to recommend packll:;lng 
decisions. 

Tool. of Management 
Tools of management must also be 

defined. One that might be usefulls the 
minimum-package concept. Packaging 
costs above the minimum must be JllStl­
fled on the basis of ~ales Increases and 
market research. 

Another packaging management tool 
Is the packaging audit. This can be used 
to determine ..... hlch packages require 
change, In a packaging audit, the puck­
aging requirements of all products are 
carefully determined and measul'~ 
against competitive packages. Recom­
mendations are mode for change ..... here 
there appears to be a !iIGniftcant poten­
tial for Improving the contribution of 
the packale to prontablllty. 

~")2 ;1·l\. , 

... ~------~-

, 

NItW., ..,...4 noodl, pa(kooe for 
German dlltrlbut:on by Birkel. 

A third and most important tool for 
packa.in, manalement is the lonl­
range plan. It II virtually certain that 
an)' product will require some package 
change within Ave yean because of 
changes In the product Itself, in meth­
od. of marketinl, In the competitive en­
vironment Dnd in the availability of 
new packeginl materialJ and technolg.. 
IY. These chan"e. can be foreseen wlth 
some dell'eC of precl.lon and plans 
worked out to make lnadual chonaes In 
package. 01 tlme goe. on, in.tead of 
having to make a major chanae all at 
once, with a view to Improving the 
contribution of packaain, to proAls. 

-- .. ... - .,. . , ~." 

MON Harm Than Good 
Crown" crestJ:, and other "hl,h­

toned" .ymbols which appear on many 
grocery product packaaes may be doing I.l 
more hann than lood, aCi:ordinl to WU- " 
110m Capltman, pn:~"dent of the Center 
for Research In Package Marketin,. 

"It has become quite cleart he says, 
"lhat buUdin, an upper level social 
status into a product has been wronlln 
at leaat two respects. In the Onl place, 
the use of .ocial position symbol. which 
are too aristocratic tendl to cut .ale •. 
Secondly, the use of these .tatu. sym­
bol. for products which should be much 
more mundane tend. to de.troy the 
value of symbolJ for everythlna" 

-Food Buslnen 

Conte Luna Launche. 
New Look 

Conte Luna Foods, Inc .• Norrl.town. 
Pa" one of the olde.t .paghettl, maca­
roni and ell noodle manufacturers on 
the Eastern Seaboard, has introduced 
recently new packaglnl designed to 
broaden its market and to increase Us 
share of a younger, "Jess ethnic" group 
of consumers. 

Deslln strategy inherent in the new 
packaalngs Is to widen the vl.ual appeal 
of the product through a hllhly con­
temporary new p.lcka,e featuMnl free­
nowlng horizontal IhoJ#e' and a "free­
fonn" cellophane window. Old loyaltlel 
were retalned-ond brand recolnltion 
assured - by maintaining the well­
entrenched blue-and-white color-Ity­
lin, and the 50-year-old full-moon 
brandmark. Conte Luna'. new look 
embraces more th.n 50 pa.ta iteml. 

Dramtl in DeUgD 

Most dramatic example of Conte 
Luna's new desl,n direction Is the 
Twlstetti carton contalninl a custom­
shape, bite-size spaahetti. Here. dei lln­
en have put new emphasis on the 
rhythmic letter-styling of the brand­
name In order to strengthen the Dssocla­
tlon between the product and that most 
contemporary of phenomena, the Twist. 

COllie .... 1110'. lie. look embrocel more than 
50 pasta items. Most dramat ic example of 
Conte Luna' l new 'I lsuol direction is the 
Twisteltl Calton, deligned to It lengthen the 
ouoclot lon between the prodl.Kt and thot 
most contemparory of phenomeno, the Twist , 
The old look lobo'le, leh) hoi been abon­
doned In 10'lor 01 0 new package Iright) 
leaturinQ ftee-lIowlng horizontal shoPH and 
a ,,"-form cellophane window. 

Other design consldertions In the 
overall program were the careful posl­
the blue background to hlihlliht the 
tionlng of the die-cut window agaln.t 
color of the product. a new layout .truc­
tured to create an eye-catchlnl hori­
zontal movement in mas. display, and 
an overall "aura of sohness" in keepinl 
with the product. The prevloLls dHlan 
direction was .omewhat "haRh and in­
ctLlstrial looklnl." the desllnera report. 

Conte Luna's nf!W packallnl Is de. 
signed and produced by Container Cor­
poration of America. 

\1"0. ' - .. ," -.,,-1" - ".c...:.:=." 



Muolle, Moy" Carton. 
Vertleolly '. 

The C. F, Mueller Company of Jersey 
City faced a problem of limited floor 
space. New product ...... el'hln'. packag­
ing, cartonlne and sealin, operations 
needed to meet increallna demand were 
to be add~ to Muelleri prod.lcUon fa­
cilities. Inl~e.d of rulhln, into costly 
remodeUnl, Mueller investigated the 
pOlllbl1lty of production Une modlftca· 
tion, hop!n, to gain areater output by 
rearran,ln, and addln. to emUn, 
equipment without . Increalinl Hoor 
apace. To accomplLJh thil, en,lneen 
looked upward and decided to place the 
scallft, operation jUil underneath the 
room's ceillnl. The Idea wu ideal-but 
an unusual vertical elevator lYatem 
would be required to move packaled 
carloni to the airborne leller. 

Six CUt ... M1DuJe 

Carloni to be transported contained 
20 one-pound pack"el each. The ele­
vator had to handle a minimum of aix 
carloni a minute. It had to UII. them 
vertically becaule of cramped quarten, 
and It had to meet with the overhead 
lealinl tacllity. A1Jo ot prime impor. 
lance, MuelJer required an elevator de· 
I'Kneel to handle flUed cartonl open at 
both endl. 

After InvelUlaUnl equipment, they 
selected the Lynch Roba·Uft Tray Ele­
vator. The elevator operates Itralaht up, 
glvinl 76 per cent more floor apace than 
would be al10wed otherwlle. 

CaD Hudle rut .. n 

Filled cartonl approach the tray ele­
vator at the prescribed rate of Ilx·per· 
minute (lpeed can be Itepped up to 15-
per.mlnute it the need arisel). The 1n· 
feed admlla but one carton at a lime, 
automallcal1y holdinl back the onrom· 
Inl cartons until the elevator il ready to 
accept them. 

This tray elevator b 10 deilined that 
Il cannot mar or rub the cartonl' print· 
ed meslBle. Alao, each traY II held In a 
fixed pOIllIon which eUmlnates any 
product .pUlale. Foulproof Infeed and 
dlscharle SYltems prevent jamming. 

Since Itl lnltaltatlon, the elevator 1.1 
operated on a dally sixteen-hour sched· 
ule, requirlne virtually no maintenance. 
Operation is pictured in booklet torm, 
and inrormatlon Is available from the 
Lymh Corporation, Andenon, Indiana. 

ROllottl'. Clo-Seal Carton 
Rocol ... Aword 

For its scientifically deslened can· 
tulner, the Clo·Seal Carton, Rossotti 
Lltho,raph Corporation, North Bereen, 
New Jeney, hili been named recipient 
of the Canner{packer Award for crea­
tive prOlfeSs in procellln, foodl for the ...... 4. 

At the 'oekallnl Show 

Top. ..tt. Golden Oraln executives 
Carlo Varesea, Pukey DeDomen!co, Ar­
mand Favro and Vincent DeDomenco. 

year IM4. ThlJ award 1.I,Iven for out­
ttandinl lnnovaUonl or improvemenla 
In equipment or IUppUel used by proc· 
ellGn of food. 

The RouoUI Clo-Se:al conatruc:l.lon 1.1 
of particular Interelt to manufaduren 
of dry or ,ranular produrll with Inber· 
ent l!ftabUlty or infeltatlon problems., 
IUch u macaroni, rice, beans, panwe 
mlxel and dehydrated potatoes. 

LWJ,o Adl..-at 
The new carton wUl run on moa 

type. of packalln. equipment with 
very little adju.tment. Moreover, its 
construction provldel a certain produ~ 
tlon line advantale by mlnlmWn. 
fll1lnl problems. The locked flapi hold 
the carton square, 10 thlt II. cannot lip 
or Ilip Into a dlalonsl position. The 
lock allo tends to give the closure adde# 
Itrenlth and eUmlnatel bueklln,. Per­
hapi the most unu.ual feature of its 
conltruction is that It needs no extra 
board and eJimlnate. the expenlive 
overwrap. 

The invention which renden the 
package rellstant to Insect Infestation II 
achieved with Ibort flapi that lock Into 
cortelpondin, Ilotl In the larger main 
flap. The short flapi are held up against 
the main flap when It is glued and 
lealtd. 

Innoyotlon 
Ralston Purina Company il introduc­

Ing a new concept In hot cereal package 
dellgn. AC'COrdln~ to Jamel F. Pomroy, 
product manafler for advertised foods, 
the dell,n "'I intended to Increase Im­
pulse .. lei and conlumptlon of hot 
cereall by appealing: to the younq fam­
lIIe. who are the ,reatest potential 
market. We're keeping the 'old time 
nutrition' theme, but teUing In apoeal· 
In I. full.color ohotographl. the beneftts 
to 'amilies with children of servin, Hot 
Rallton." . 

Top. rig1ll. Victor Bagnal, Walter 
MUlkat, Eu,ene and Walter VlIlaume. 
Mr. Mwkat II with Tnan,le, the other 
,entlemen with Jenny Lee. 

Secood. JelL H. CarilOn, L. R. MUI· 
kat and AI Chriltlanson. Mr. Mlakat 1s 
with Trian,le Packale Machinery Com­
pany, the other ,entlemen with Cly­
bourn Mathlnery Corporation. 

1ItcOr4 rig1ll. John Grevlch and Oar· 
win Zimmennan of Doughboy Indu.­
triel 1tUh • new bal makin, machine. 

Thlrr:, I.IL Al Karlln of I. J . Grall 
Noodle Company nntel macaroni pack· 
aalnl. 

Ceater, Dorothy Jason displaYI Mis­
.Ion macaroni and Gooch apllheUI 
packed In Du Pont polyethylene. 

ThUd. right, Dam PptrosUlo of United 
Statel Printin. and Lithograph Ihowl 
La ROID cartons. 

Lo •• r, l.fL F. E. Pringle, Jr., of 
Hayuen Manufacturing Company. 

Cent.r. Pete RllIChel of WrI,ht Ma· 
chlnery Company, Dlvl.llon of Sperry 
Rand Corporation. 

Lower, rlgbL Gerry Ziffer of Amaco, 
Inc. 
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to YHl'I Ago 

• The belle reason for the exl.tence of 
any tr"de anoclation i. the promotion 
of the lpeelal Interestl of a panlcular 
bUllnen and thole anoelated with it. 
Get and IIYe tor mutual help throu,h 
the National Macaroni Manutacturen 
Auoclation. It needl you, wantl you, 
Invllel youl So wrote Editor M. J. Don-
na. 

• SpalheUi While You Walt was belnl 
offered by enterprillnl reltaunnteun 
In New York City, where the Idea of 
cooklnl macaroni and Ipilhetliin view 
ot p .... lnl cu,tomen proved to be effec­
tive merchandlllnl· 

• Macaroni Importl rose trom 1,917,36t 
poundl In 1922 to .,534,828 pounds In 
1924. The value per pound dropped from 
8 cent. to 8.S cent •. Meanwhile, exportJ 
were IUpplnl trom 7,494,837 pounds to 
'1,488,438 pound. with value decllnln, 
from 8.7 cent. to 7.8 cents. 

• A meelinl was held In New York 
City to develop Information for the 
Tarit! Commluion to .how the need for 
,reater proteclion of the American 
macaroni industry. Prelldent L. E. 
Cuneo prellded over the conference 
attended by a larle representation of 
Eastern manufocturen. A reaoluUon 
was adopted ur,lnl the Increase of 
dutle. on imported mlcaronl from 2 
cents to 3 cent •. 

30 V.an Ago 

.. T .... " .. 
• Mlnneapattl meetin. piaN were 
formed for a July ronventlon .t the 
Hotel Nicolet. July 17 wu Indultry 
DaYi July 18 Durum Day; July 19 wu 
Mill Vulllni Day. 
• Ellhty per cent extraction wu caned 
for In War Food Order No. I". "ll'. au 
revoir, and not looclbye," tald the Am­
ber Mill ad. ''Our bnndl of quaUty to 
which you have been at'CUIlomed have 
entered forelln tervlce, to huure food 
for the hunlI'Y OVer there." 

• Prelidenl C. W. Wolfe, Ben Jacoba, 
men HOIklna, and Fred Mueller made 
the rounds in Washlnaton Intervlew1n, 
oft'lcJall of the Department of Aaricul­
ture concernln, the condJUon of the 
durum wheat crop and OPA oftlclats 
roncemlnl the need for inerealet in the 
celUnl price. for macaroni and noodle 
product&. 

• A new lPa,hettl houte wu opened 
by Prince Macaroni Manutacturinl 
Campany at the comer of Avery and 
Wuhlnaton Streets In BOlton. 

10 Vaan Ago 
• Lot. of meeUnl1 were belnl held: 

IIICLUIIYI 'IA",MISI 
Amazing new liquid plo.tlc cootlng uNCI on 
all typel of surfo," Int.rlor Of' 'IIt.rlor. 
Elimlnatel Wailing w~ oppllad on AIohalt 
Til., Vinyl, Linoleum, Vinyl Asbe.tos, liard 
Wood, and Furnltur •• CCll'Tlpletttv .lImlnol" 
pointing when applied to Wood, Mllol, or 
Concrete surfoc". Thll finish II allO rec0m­
mended for bc.Gt. and outomoblln. 

NO COMI'mTIOM 
At the .. are .Jll/:lu.l .... fonnulcn In dMnond 
by all busl"."", Industry and homn. No 
franchl .. fH. Ml.,lmum In ... ntment-$300. 
Mollimum In ... ntmenl-S7,OOO. Investment 
II MCUred by hw.ntory. FoctOfY trained Plr­
ICInne! will help .. t up your bull ...... 
For complet. d.loill onct dettrlptl .... lit.ro· 
,ure wrll': 

CHEM.PLASTICS & PAl,"" COIIP. 
1821 locust St. Loull 3, Mo. 
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• Planl were beln, made for a June 
ronventlon at the Hotel St. Geor,e in 
Brooklyn. Special convention ratet for 
rooml were 12.00 per penon for a Itn,le 
on.the.dub plan, $3.00 with bath, .... 00 
and up for double roonu: with bath. 

The HOlkln. Plant Operationl Forum 
met on the Chlca,o campus of North­
weltern Unlvenlly and ,ave a repeat 
performance at Palo Alto on the Welt 
COllt. The Na.tlona.1 Packa,ln, Show 
wal held at the International Amphi­
theater In Chlca,o. Pllns were belnl 
made for the Slit Annual Meetln, or 
the National Macaroni Manufacturen 
at Del Coronado acton the bay from 
San Dle,o. 
• Chicken a la Queen wu beln, p~ 
moted by C. A. Swanson " Sons of 
Omaha. Canned boned chicken and el· 
bow macaroni made royal eaUn, at 19 
cent. a aervln, . 

• ....etI 1JIMe ..... c..,....iM ........ _ I 
U .... s..e.. ,,..... & ~ .. ,. - '" 

Tilll.', Trip to the F.lr--
(Continued from Pa,e 14) 

ElYptian beanelke tandwlch, try a taco 
from Colombia, drink Greek wine, and 
lober up at an Indian tea bar. You can 
inspect bennl Redl from Sierra Leone, 
pitchfork. from Taiwan, and yourself 
on RCA color TV. You can lee the Piela 
of Mlchaelanlelo in the VaUcan Pa' 
vllion. 

• A critical durum situation was ex­
plored by H. K. Wilson and R. F. Crlm 
of the Department of Alriculture, \Jni· 
venlty of Minnesota. In three yean 
durum octel1je had fallen from 3,946,000 
\0 1,061,000. In 1934 durum commanded 
about 25 cents D bushel more than hani 
red Iprins wheat. The .pcclallsts urged 
the plantinl of Mlndum variety. 

• E8J)' .ummer servin, wal beln, 
planned In a Joint campolln between 
the National Ma~aronl Institute and 
Canned Meat Packerl for the period 
from mld·June throulh July. 

• "Wanted: 40,000,000 Bu.hel, of Dur­
um" read an advertisement placed by 
the NMMA In newlpapen throulhout 
lhe durum growln, area. Indultry reo 
quirements were set at 25,000,000 bush­
ell for mllllrlnd, 3,000,000 bUlhell for 
leed, cereal putftn, from 1,000,000 to 
3,000,000, and export demand 7,000,000 
bulhelJ. 

The lreat Fair IUCceeds, in the end. 
because It 10 abundenUy contains the 
variety of the world. You have only to 
walk throu,h it to d.1Jcover continenti 
In the comen of your eye. 

N.M.M.A- '''t A ...... MeotiIIt 

• The Government wal cracking down 
on IIloya colored" macaroni. The Daily 
Food Newl of New York City warned 
lrocen 'Ialn.t the saie of macaroni and 
noodle products that did not meet 'OV­
emmen! Itandanil. 

• Violations of tht; Code Authority 
cauted withdrawal of Blue Ealle. from 
han. doun macaroni manufacturen. 

• Food Caruu1tanl Franklin C. Bin, 
reported on lhe nutriUve valuel of 
macaroni •• pacheltl and ell noodle .. 

l H .... 1. __ , N ... y ... CIty 
July 11-1., IM5 • 
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NO 
ONE 
CAN 
PACKAGE 
A PRODUCT 
LIKE MOTHER 
NATURE 
But since macaroni doesn't come in pea pods, try the next 
best thing and ask USPL to show you how smart modern 
multi-color folding cartons can add more Inerchandisin~ 
power to your products. We can't compete with Mother 
Nature, but we do have design ideas that proYe your pack­
age can .en as WI' IJ as surround your product. We have flYe 
plants located stra!f:. glcally around the country to meet your 
delivery requirements. And we haye the finest in lithog. 
raphy, letterpress and grayure. 

Call USPL for help on your next packaging problem. We 
have office a in 21 cities coast·to·coast and one is near you. 

UNITED STATES PRINTING AND LITHOGRAPH 
DIVISION OF DIAMOND NATIONAL CORPORATION 
EXECUTIVE OFFICE: NEW YORK 17, NEW YORK 

f.~~'." DAVI,nt. '0 BllllmOfi • BeVill), Hilil • Bailon • Chlt'fa • Clnclnnlll • Cleve· 
I ... .11011' toulsville • Mllw.uku • Mlnnupa II • Hew Y k' D h 

Phllld,lphll • Plllsbuf,h • PafU.nd • Sin rllncheD • Sultl •• SI. t:~IS • fu~s: 
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Portrait of an Ultimate · Consumer! 
Here'. a picture of an "expert" about to telt a 
macaroni product. He'. \be feUow you want to 
pleue. for he is typical of the thousands of con· 
wmefl who are \be final jud ... 01 your product'. 
appea1 and acceptance. To win bio approyal. you 
.tart with \be fIneIt inlfOdienll and ... rciae \be 
u_ canI in manufa.turin. to inIun a product 
01 which you .... be proud. 

Libwlot. wo'", proud 01 \be inpedienll wo 
aupplyyou and taktevory ""'" to_ that \bey're 
\be e-t milled. Our 1U ..... like youro. is meu-

ured by the de .... 01 Cllltomer satlala.lion your 
macaroni produ.1I deliYer. -

Let International Quality Durum Products 
help )'011 pIMM )'o.r Cllltomero. 

~ l!~'!'9!t0J!f!l T- DURUM DIVISION 
.' 


